onstan 
- 4 ~, o te WJ readers show appreciation of our efforts to help them in their business, and our advertisers profit by 
this. Best wishes for a most fruitful Convention. The Editor. 
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THE 1921 DIRECTORY OF CANNERS 
iS NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 12th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. (et your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St., N. W. Washington, D. C. 


PERSONAL CHECKS ACCEPTED 


CANTON BOX COMPANY The Baltimore Box and Shook Company 
2501 to 2515 Boston St. Baltimore, Md. ——MANUFACTURER—— 


PACKING BOXES Canned Goods Cases 
Made up or in Shooks. Cargo or Carload. 901 S. CAROLINE STREET BALTIMORE, MD. 


JOS. M. ZOLLER & CO., INC. 


CANNED FOODS, CANS, 
BOXES, PACKERS’ suUPPLiEs, BROKERS 


PHONES: 205-206-207 Phoenix Bldg. 
Of. PAUL 1140 & 44% BALTIMORE, MD. 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


Year 1921-1922 
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Honolulu Plant California Packing Corporation. 


PRESERVING FOOD PRODUCTS IN THE CAN YESTERDAY AND TO-DAY. 


Yesterday the Canner made his cans by the slow expensive hand 
process, soldering the seams with the acid flux with a very good chance 
of poisoning. Today Automatic machinery is turning out clean, sanitary 
cans at high speed, sealed without solder, so that your favorite brand of 
canned food comes to you with no possible chance of poisoning and ata 
price from the grower to you at the least minimum cost. 


TROYER-FOX NON-SPILL CLOSING Machines for sealing these sani- 
tary cans have made a long step in the lessening of cost, in that they have 
taken away the element of chance for loss in spoilage, jammed cans etc. 


Let us tell you the reason why. 
Write us to-day. 


SEATTLE-ASTORIA IRON WORKS 
Seattle, Washington. 


Builders of Troyer-Fox Sanitary Can Making and Canners’ Machinery. 
Sales Agents. 
J. L. Collins, Geo. H. Dowsing, H. S. Gray & Co., E. P. Burbank, 
Santa Marina Bldg., Pratton Bldg., Honolulu, 2108 Boston St., 
San Francisco, Calf. Sydeny, Australia. T. H. Baltimore, Md, 
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Noteworthy Double 
Seamer Development 


It can no longer be truthfully said that we are handicapped 
through lack of proper equipment for closing Sanitary Cans. 
The tremendous strides in perfecting high speed Machines re- 
quiring a minimum amount of attention—first manifested at the 
Cleveland Canners’ Convention, and again at the last Atlantic 
City Meeting—continued through 1921. 


Canners having a year’s experience with these Machines are 
loathe to displace them—the solution of Double Seamer annoy- 
ances being reached. 


The predominant features of ourequipment—tersely stated— 
comprise speed without spill —products of the most liquid charac- 
ter being handled at from 100 to 110 Cans per minute. Vo nter- 
ruption in operation—and the consequent elimination of “Spare” 
Machines, connected to cumbersome conveyors, monopolizing 
much power to operate and occupying valuable floor space. 
Reduction in waste from mashed cans and loss of contents—com- 
parisions of this saving show wonderful economies; and lastly, 
uniformly tight seams, insuring longer life for the filled Can. 


Canners dealing with us are assured of that measure of re- 
sponsibility necessary for the proper execution of all contracts, 
and derive the personal attention that our Officials can render all 
urgent matters, as against delays of concerns operating under 
the handicap of absentee ownership. | 


SOUTHERN CAN COMPANY 
~ Baltimore - - - - Maryland 


“Southern Service Stands the Strain.’’ 
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fi Mating 


The Book You Need! W®=*LY REvIEW 


New Can Prices Announced—How These Look Com- 
pared With Other Years—Business in Tomatoes 
Quite Active and Prices Advancing—Gen- 
eral Market Prices Are Firm—Im- 

provement in Business. 

The event of the week, if in fact it may not be said 
to be the event of years, since it has not occurred in 
nearly three years, was the announcement of new can 
prices by the American Can Company. These came to 
hand on our closing day, Friday the 13th, and just as 
we are going to press, though they are effective as of 
January 11th, 1922. Our readers are aware that the 
figures, which formerly appeared with our market quo- 
tations, have been conspicuous by their absence during 
1620 and 1921. We would seem, therefore, to be ap- 
proaching normalcy, and the prices bear out this feeling. 

For the purpose of comparison we are quoting the 
prices on these same cans over a period of years, and it 
will be found interesting: 

Sanitary Cans 
January quotations. 

1914 1915 1919 1920° 1922 
No. 1 cans..10.75 10.50 19.00 19.00 14.77 
No. 2  cans..14.50 14.00 26.75 26.75 20.42 
No. 2% cans..19.00 18.25 34.25 34.25 26.25 
. 3 cans..19.50 18.75 36.75 36.25 27.39 
No. 10 cans. . 44.00 42.50 77.00 77.00 60.75 

°Last published quotations May 10th, 1920. 


This will furnish some interesting comparisons. 
For instance, many readers will be surprised to note 
that the 1915 can prices were lower than those of 1914. 
It should be noted in making these comparisons that tin 
plate was quoted in the early years at from $3.50 to 
$3.60 per box, and is quoted today at $4.75. During 
the war, as all know, tin-plate prices ranged up and 
down the scale at their pleasure, if we take into consid- 
eration the so-called independent prices together with 
Published by the also so-called trust prices. 

In any event, the Convention opens with something 
THE CANNING TRADE definitely Se about can prices, and the industry will 


sroccccccccccccocoosererseecocoeoeoooooss welcome the settlement of this very important question. 


Every factory in the business should have a copy of 
this important book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 
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This is the first official publication of the prices, and it 
was withheld until the closing time of our last forms, 


though it will be noted a “leak” occurred in some sec- 


t ons of the country. 

Previous to this interest-absorbing announcement 
the market was very busy in the matter of tomato 
rrices and buying. The first shock of the small tomato 
pack of 1921, and of the very small carry-over to help 
out, has passed, and both holders and buyers realize 
that there will be no tomato famine, at least for many 
months, if at all. But they also know that there is little 
cr no likelihood of any weakness in canned tomatoes 
for another year. The market has advanced to $1.50 
strong on No. 3 standard tomatoes, and some sections 
have shoved this price up to $1.75, Indiana being quoted 
2s asking this price for what tomatoes it has. No. 2s 
are quoted upon a basis of $1.05 to $1.25 as to holders, 
<nd No. 10s are likewise variously quoted, owing to the 
difference in opinion of the holders, at from $4.50 to 
©5.00, and even higher. It must be said that there is 
no fever in the buying movement. The buyers are more 
active and less given to dickering over the price, but 
they are showing no anxiety to “grab” the goods as if 
they feared they might be left without them. Good 
quality goods will find a ready market, and pretty much 
at their own prices, but if what has been said of the 
year’s pack, that much of the tomatoes are below stand- 
ard and of poor quality, is true, there will be a good 
many lots of goods bantered about the market, from 
one buyer to another, and find trouble in sticking any- 
where. It is to be hoped that the market will be en- 
tirely cleaned up before the new packing season, but it 
is unfortunate that the packers of these slop goods will 
ke able to get rid of them under such favorable circum- 
stances. Unfortunately, because it may lead these 
packers to the conclusion that such goods have a mar- 
ket, and they will be inclined to go on and pack them 
another year. In this they will be badly mistaken, and 
if they were the only ones on whom the trouble would 
be visited, no one would complain; but the whole market 
suffers when poor quality goods are packed, for they 
back upon the shelves, if they are sold, and drive the 
consumers from touching any canned foods. We sin- 
cerely hope that the industry will learn this lesson and 
not repeat the error, now that it has an opportunity to 
start fresh, with clean floors. If we can clean up, for 
the Love of Mike let’s keep clean and not clog up the 
channels again with these dregs. Canned tomatoes are 
strong until a new pack comes upon the market; but 
the mistake must not be made that prices will make a 
record. We do not believe they will. 

Canned corn is also showing additional strength in 
some sections. The West reports corn inactive and the 
buyers neglecting it. Maine says that the buyers are 
there in quantity and with ready order books, and that 
rrices have advanced and are very strong. In this mar- 
ket there are no changes to be noted. But corn is in 
good hands and the holders know the value of their 
holdings. There is hardly enough corn to go around, 
even under a restricted demand, and the holders are 
willing to wait their time. 

Peas are reported nearly cleaned up in the West 
and the market advancing. All the bargain lots of peas 
have passed out, and stocks of all kinds are reported 
from Wisconsin to be in very low condition. The pea 
market is in very satisfactory condition and resting 
easy. 

Fruits are not attracting the attention they de- 
serve, considering the prices at which they are quoted, 
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and the supply in sight. The probable reason for this 
is that people are not buying luxuries now as they did 
a few months ago. There has come over the people a 
feeling of conservatism, and there is shown, now, a care- 
fulness in buying that was not counted upon this early. 
In other words, the “price-be-hanged” sort of buying 
which marked the World War period has passed for all 
time, and the consumers are settling down to making 
their dollars go as far as possible, and that means 
smaller purchases of canned fruits over the retail coun- 
ters. There is no weakness to be noted, and when you 
look what California did this past season, and remem- 
ber that the rest of the country had very little fruit to 
can, even if it wanted to do so—and it did not—no 
weakness can be expected 

The oyster situation has not changed materially, 
except that very cold weather has set in to close the 
creeks and bays and make oystering difficult, if not im- 
possible, and, naturally, to raise the price on the shell 
stock. Until this act of Nature a steady, but small, 
supply of oysters found its way to market, and prices 
held firmly. The canners have had a hard year trying 
to keep costs down, but the lightness of the demand had 
helped them go along slowly. 

Rumor is abroad in the market of the new future 
contract devised by the buyers, and which will probably 
be presented to the Conference Committee at the Louis- 
ville Convention.. And it is to be noted that the draftees 
of this new contract, although it comes from the buyer’s 
side instead of from the seller’s, who should at least 
make their own contract, have taken into consideration 
the very precise and clear statement of the canners’ 
position set forth by Mr. W. J. Sears at the meeting of 
the joint conference committees during the Western 
Canners’ Association, afid in connection with the Pack- 
ers’ Consent Decree matter. In other words, the neces- 
sities of the canners are said to have been fully consid- 
ered and the new contract drawn in that manner. Some 
day the canners are going to be big enough to say how 
they will sell their own goods, instead of permitting the 


buyers to dictate terms and conditions; and we believe’ 


that day is rapidly approaching. _ 

_ Our market pages show but few changes, and 
mainly in the list of canned tomatoes. The market con- 
ditions of all leading canned foods centers are given 
elsewhere. The week closes with the market strong and 
buying improving. 

THE NEW YEAR 

The last year has been one of continued liquidation, 
despite the fact that its latter half showed marked signs of 
improvement and recovery. This improvement was not super- 
induced by inflation but resulted rather from natural causes, 
causes that may be expected to continue to opreate in the pro- 
duction of further improvement without artificial aid or un- 
natural stimulation, 

With the single exception of silk, food was the first major 
commodity to complete its liquidation and ctart on a definite, 
even if gradual, upward course. Many commodities have 
still to be liquidated, notably, iron and steel, tin plate, build- 
ing materials railway equipment and supplies, automobiles, 
coal and oil. Food as we have said, has seen its lowest point 
and faces only improvement. ‘ 

Looking into the future, we see a gradual return of 
prosperity but we detect no sign of a renewed boom. And 
it is well that this is so, for we must build the foundations 
of our new prosperity on bed rock. There has been too much 
reitteration of the doctrine that quack remedies must be re. 
sorted to in order to bring about a sudden favorable change in 
the currents of trade. 

History and common sense both point rather to a long 
drawn out convalescence as a necessity preliminary to full 
recovery. We know of no panacea by means of which the 
world can lift itself out of its economic difficulties by its own 
boot straps. —From Campbell’s ‘“‘The Optimist.”’ 
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Burn it up! 


ing a heavy container for your five-gallon cans. 


Express charges and freightage will eat it up 
anyway. 


Still---there’s no sense to it when you figure 
you can use an Embry-5-Gallon Can Crate as 
easy as getting wet in the rain. 


Ship Your Cans in 
Embry-5-Gallon 
Can Crates 


and inexpensive. They’re built to carry two 
five-gallon cans without a wobble. 


Shipped knocked down---all in one piece--- 
and simplicity itself to set up. All that is requir- 
ed in assembling is to fold the crate around the 
cans, a few simple twists and---zip!---it’s done. 


Order your supply of Embry Crates right 
now. They’re yours for satisfaction. 


Embry Box Co. 


Incorporated 


Louisville, 


You might as well, as throw it away by us- 


Embry Crates are light, strong, serviceable . 


A First Class Label 
Stands Out 
in the Buyer’s Mind 


That’s true indeed! Take the best 
selling piece of goods on earth and 
change the label to plain black and 
white — and down drop its sales. The 
stronger the individuality of a can or 
a carton, the quicker the eye travels to 
it— and the better the mind remem- 
bers it. Mental action is picture action. 


LABELS, POSTERS 
WINDOW DISPLAYS 


The right label—right in design, 
right in color, first class in looks — 
that is our kind of labels; the sort that 
people remember. This is Color Print- 
ing Headquarters where the better 
quality of that sort of work is done at 


‘reasonable prices, in large runs or 


small. Will you try these products 
of ours? 


THE UNITED STATES PRINTING 
AND LITHOGRAPH COMPANY 


Baltimore, 439 Cross Street 
Cincinnati, 55 Beech Street 


THE CANNING TRADE. | 

| 
dh Kentucky | 
4 


THE CANNING TRADE 


January 16, 1922. 
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BROKERS URGED TO ATTEND MEETINGS 


Chicago, January 6, 1922. 
To Members: 


As your president, I want to urge your presence at our 
Annual Meeting in Louisville. We obviously must forego the 
pleasure of meeting those who cannot leave their business, but 
this message is an appeal to those members who too frequently 
attend the National Canners’ Association Convention without 
being present at our annual meetings. Our program is planned 
this year to give ample time to open discussions, and we want 
you to come prepared to bring up every idea that has ever 
occurred to you which would be of benefit to the brokerage 
business. If these cannot be covered in the time scheduled at 
our Wednesday session, the original plan to hold a third ses- 
sion on Thursday can be revived. 

There is much I, as your executive the past year, wish to 
take up with you. We want your ideas, suggestions and criti- 
cisms, if need be, as to the details in the administration of the 
affairs of the Association. There have been emergencies dur- 
ing the past year when your officers and Executive Committee 
have been obliged to act according to the dictates of their best 
judgment, and in such situations it is not always possible to 
harmonize with the varying opinions among a membership of 
over seven hundred firms. But, in my opinion, this Association 
must be a positive force, and it is certainly within its power, 
if it so desires to be. This brings me to the principal point of 
this message—a statement of our participation in the hearing 
at Washington with regard to a modification of the so-called 
‘Packers’ Concent Decree.”’ 

During the month of October the proposed motion of the 
Attorney General to so modify the consent decree, signed in 
February, 1920, by the “Big Five’’ meat packers, that they 
might re-enter the distribution of so-called unrelated lines (i. e., 
grocery lines) created a great deal of discussion in the trade, 
and the office of the Attorney General was flooded with wires, 
letters and resolutions for and against modification. The 
Wholesale Grocers’ Association became active, and some of the 
canner’s associations. As preciously advised, the Executive 
Committee of this Association met November ist, and after 
reviewing letters from 29 of the 34 active directors, 
and from many members, unanimously opposing modification, 
adopted a resolution, which was wired to the Attorney General, 
opposing modification of the decree, We were subsequently 
invited to have a representative appear before the committee, 
composed of representatives of the Departments of Justice, 
Agriculture and Commerce, in Washington, and Ex-President 
Daily, of the Executive Committee, was appointed to represent 
this association. 

Mr. Daily appeared on December ist, and while he awaited 
his turn on the stand discovered that the committee seemed to 
be much interested in learning whether or not there would be 
objection to permitting the meat packers to re-enter the grocery 
business on a commission, or brokerage, basis if it was deemed 
inadvisable to modify the decree to permit them to become 
merchants in the unrelated lines. He believed that this was 
placing the brokerage business in a dangerous position, and he 
further believed that the wealth and resources of the Big Five 
meat packers was sufficient to eventually create such a monop- 
oly in the distribution of all foods as to gain control of the 
sources of supply of those important lines they chose to handle, 
as well as to control the distribution. The end was conceived 
to be an elimination of the wholesale grocer, as well as the 
small independent manufacturer, canner, packer, or promoter, 
which would be disastrous to the brokerage business. The 
questions of the committee were not challenged by any of the 
interests represented at the hearing, and Mr. Daily gained per- 
mission to sit in at the hearing as an attorney for the Brokers’ 
Association. Permission was also obtained for the appearance 
of your President. 


Thereafter Mr. Daily cross-questioned witnesses on the 
commission basis question until the broker’s position as a most 
economical and necessary link in the chain of distribution of 
food products was definitely and properly established. The 
record was kept clear of aspersions against individual brokers 
and the brokers business generally. One witness made aa 
attack against one firm of brokers, charging that this firm of 
brokers had defrauded him of some $4,000. He wished to leave 
the impression that the brokerage business was as bad ag the 
one case he cited, and that all canners, packers and producers 
were at the mercy of the brokers. The accused firm was given 
permiscion, through the request of the Association’s representa- 
tive, to make appearance and refute the statements. 

Another witness, representing a small group of co-opera. 
tive farmers and fruit growers, blamed the brokers for the 
failure of many canneries in his section of the country, assert- 
ing that the brokers descended upon the canners as wolves upon 
the fold, and soon the canner was in bankruptcy. His state- 
ment was challenged and rendered characterless because he 
could not be specific and name either canner or broker who had 
had a sheep and wolf time of it, These are but two of the 
many instances when the broker was given a chance to defend 
himself or assert his rightful position in the scheme of things. 

Before the hearing reached its close the committee had 
ceased to question witnesses concerning the wisdom of permit- 
ting the Big Five to enter the grocery business on a commis- 
sion basis, and it is believed that no such recommendation will 
be made to the Attorney General. 

Congress is being interested in the entire proceedings, and 
Congressman Schall has said on the floor of the House that 
should a motion be made to modify the consent decree, Con- 
gress will ask for the entire record of the proceedings of the 
committee which recommended such action. If that record 
goes to Congress, to the Federal Trade Commission, or to any 
other branch of the Government, the broker’s business and his 
Association will be found to be in the record in the right light 
and his position unassailable. The Code of this Association 
has gone into the record, and throughout the entire proceed- 
ings it will be found that the brokesr, through Mr. Daily’s cross- 
questioning, and other direct statements, have served their 
usual purpose of giving service, furnishing accurate informa- 
tion, and keeping the records clear and clean. 

The thanks of this Association are due Mr. Daily for the 
time and thought he gave to this matter and at the sacrifice 
of the interests of his own business. Mr. Daily was in attend- 
ance during the entire period of the hearing, nearly three 
weeks, without any expense to the Association, except those 
usually incidental to travel, railroad fares and hotel bills. A 
transcript of the record of the hearing, although secured at 
some expense, was deemed an advisable and important acquisi- 
tion to our own records, especially in view of the likelihood 
of the matter going before Congress. 

Our plan for the Brokers’ Dinner, Tuesday evening, Janu- 
ary 17th, is meeting with popular and enthusiastic response, 
and while only members can buy tickets, you are unlimited as 
to the number of guests you may bring. 

Very truly yours, 
PAUL E. KROEHLE, President. 


IDENTIFICATION CERTIFICATES NECESSARY 
Reduced rates to members and dependent members of their 
families of a fare and a half for the round trip to Louisville for 
the Annual Convention the week of January 16th, 1922, have 
been granted by practically all of the passenger associations. 
To secure the benefit of these rates, identification certifi- 


cates will be furnished by this office upon request, Under the 
traffic rules, it is illegal to use these certificates for the pur- 
chase of tickets for anyone who is not a member of the National 
Canners’ Association or allied associations, but this provision 
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DOES THE WORK OF © 
16 HAND LABELERS 


For instance —an expert hand labeler in eight-hour day will . <. 
label about 4,000 small cans. The average is under 3,000. _ - 

The knapp Labeling Machine, with its capacity of 6,000 to -»i* 
7,000 cans per hour, will label at least 48,000 cans in an eight- “.,.: 
hour day with only three people required, a feeder, an ins- 
pector and a caser — the work of sixteen hand labelers. re 


Figure the saving for yourself. The average salary of the - o 
hand labeler is $18 per week. Eliminating thirteen of those  * 


salaries makes a cash saving of $234 per week or $12,168 per 
year—enough tobuy a whole battery of Knapp Labeling 
Machines. 


In addition to the Ecouomy of Knapp Labeling Machines 
the neatness and cleanliness of carefully labeled cans add 
materially to the sales value of your product. And quick and 
careful Knapp boxing assures a safe journey. ze 

Our Service Department will not only be 3 
glad to estimate your labeling and boxing 
costs without obligation but can assure in 
you thorough and efficient performance 
of all Knapp equipment. 


General offices: Yonkers, N. Y. U. S. Sage 
NEW YORK CHICAGO SAN FRANCISCO =: 
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includes officers, stockholders and dependent members of the 
families of such member, officer or stockholder. It is necessary 
to present the certificates to the ticket agent when tickets are 
purchased. 


Tickets for these reduced rates will be on sale as follows: 


Trunk Line Association, New England Passenger Associa- 
tion, Central Passenger Association, Southeastern Passenger 
Association, January 12th to 18th, inclusive. 

Western Passenger Association, January 12th to 18th, in. 
clusive (except from Colorado, Idaho, Montana, New Mexico, 
Utah and Wyoming, where the time limit will be from January 
11th to 17th, inclusive). 

Members residing in the territories covered by the South- 
western and Trans-Continental Passenger Associations should 
consult their local ticket agent regarding reduced fares. While 
these associations have not so far been heard from, we have 
every reason to believe reduced fares will be granted in these 
territories. It is probable that the date of sale of tickets in 
Trans-Continental territory may be moved ahead so as to allow 
persons sufficient time to reach Louisville. 

Return tickets must be validated in Louisville on the date 
of the beginning of the return journey, and passengers must 
travel the same route as coming and reach the original start- 
ing point in most instances prior to midnight of January 26th, 
although the territory covered by the extension of time has 
been increased to return by midnight of January 27th. 

It is important that you write us promptly for identification 
certificates and furnish us with the name of persons for whom 
the tickets are desired, insofar as possible. 

Very truly yours, 
NATIONAL CANNERS’ ASSOCIATION. 


THE CANNED GOODS EXCHANGE SPECIAL TRAIN TO 
LOUISVILLE 

A.goodly party left Camden Station, Baltimore, on the 
evening of January 14th, bound for the Convention at Louis- 
ville. The crowd was not big enough to command a whole 
special train, but as will be seen from an early list, printed 
below, it was a sizeable crown, and was assigned special 
eoaches, for their own use, and which are to accompany them, 
without change, to the Convention city. 

Robert A. Sindall and his committee had provided for 
every contingency, and the comfort and pleasure of the travel- 
ers were, assured. With no untoward circumstances, the 
train will reach Louisville at 4:00 P. M. Sunday, the 15th; 
and anyone who has ever traveled on a Canned Goods Ex- 
change special, knows that it will be an enjoyable affair. The 
Baltimore and Ohio Railroad knows the value of the can- 
ners’ business, and have given this party the best in their ser- 
vice, both as to style of coaches and service en route. The 
special is expected to return, leaving Louisville Friday after 
noon, January 20th. 


The Party. 
H. L. Cannon F. E. Dameron 
Preston Webster O. V. Spedden 
J. E. Berndt 


A. I. Judge 
D. L. Primrose 
Mrs. D. L. Primrose 


J. W. Bauer, Sr. 
J. W. Bauer, Jr. 


E. E. Gibbs P. H. Langdon 
F. J. O’Brien Ernest Smith 
B. F. Courtright Morris B. Robinson 
R. A. Rouse William Silver 


Cc. H. Englar S mmons 


Ss. P. Simmons F. S. Tyler 
W. N. Cranwell A. A. Price 
R. A. Sindall George Ross 
H. R. Stansbury Frank Staley 
H. W. Krebs H. M. Miller 
F. C. Peppler N. H. Fooks 


Geo. N. Numsen Dr. C. G. Woodbury 
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Mrs. Geo. N. Numsen 
S. J. Ady 

Alex. Slaysman 
Harry Doeller 
Harry Buck 

Geo. T. Phillips 
G. C. Sauter 

E .T. Fenwick 
Albanus Phillips 
E. A. Greenabaum 
Mr. F. Kidd 

A. J. Hubbard 

Mr. Charles 


Vernon W. Reindollar 


Frank Murphy 


J. L. Whitehurst 
Theodore E. Fletcher 
E. C. White 

H. F. Griffin 

Cc. I. Kroh 

E. M. Lang 

F. C. Stokes 

J. A. Killian 

T. J. Meehan 

R. G. Neale 

R. C. Kaighn 
W. W. Jones 

H. Emory 

B. Worthington 
W. H. Morgan 
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J. M. Brooks 
E. Ekstein 
A. E. Bruns 
Undoubtedly many others joined since the above list was 
compiled, and others joined the train en route. 
THE AMERICAN CAN COMPANY’S THEATRE PARTY 
Some influential parties in the industry thought that owing 
to the poor business year through which we have all passed, 
the American Can Company might forego its customary treat 
to the whole Convention, and have no theatre party. But they 
are wrong in this. The big company will play host, as usual, 
and has provided what promises to be a splendid entertain- 
ment. Here is their warm-hearted invitation: 
THE AMERICAN CAN COMPANY 


Presents 
To Patrons and Friends, Members of the 
NATIONAL CANNERS ASSOCIATION 
CANNING MACHINERY AND SUPPLIES ASSOCIATION 
NATIONAL CANNED FOODS AND DRIED FRUIT BROKERS 
ASSOCIATION 

Henry Miller and Blanche Bates in 

“THE FAMOUS MRS. FAIR” 
Macauley’s Theatre 
Louisville, Ky., January 19th, 1922. 


OTTO C. MATTERN JOINS THE J. M. PAVER COMPANY 


The many friends of Otto C. Mattern are congratulating 
him upn his entrance into the brokerage field. We have just 
learned that on January ist Mr, Mattern joined the well-known 
Chicago brokerage firm, the J. M. Paver Company. His lon 
and unusual experience as a wholesale grocer will, indeed, be 
an important and valuable addition to the J. M. P. Co., who 
have recently increased their capitalization materially and will 
enlarge their scope of activities. We believe the company as 
well as Mr. Mattern are both to be congratulated. 


H. H. Taggart 
E. A. Kerr_ 


OTTO MATTERN 


Mr. Mattern started as an office boy in 1881 with the old 
firm of W. M. Hoyt, of Chicago. When the Hoyt Company sold 
out to Austin Nichols & Co., in 1920, Mr, Mattern was its presi- 
dent. He severed his connection last fall with Austin Nichols 
& Co., after having served as a director and vice-president with 
them for 21 months. Mr. Mattern’s friends among the whole- 
sale grocers of the country are legion. He has been prominent 
in wholesale grocer association work, having been chariman of 
various important committees extending over a period of 7 to 
10 years. Mr. Mattern will be the treasurer of the J. M. P. Co., 
and office held for many years by Paul W. Paver, who, as we 
understand it, will now be president of the company, a position 
left vacant by the recent death of Colonel J. M. Paver, Sr, 
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ROYAL F. CLARK, 
Manager 
Canned Foods Week. 


HARRY P. STRASBAUGH, 
President National Canners Association. 


OGDEN S. SELLS, 
CHAS. M. AMS, H. W. PHELPS, President 


P. and Sales Manager Mach. and 
Max Ams Machine Company. merican Can Company. 
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GEO. W. COBB, 
Asst. Sales Manager 
American Can Company. 


A. R. THOMPSON, 
Anderson-Barngrover Mfg. Co. 


R. (ROB) A. SINDALL, 
A. K. Robins & Co. 


E. E. GIBBS, 
Southern Can Co. 


Ny ANNING ‘wan | 
\ 
FRANK H. LANGSENKAMP. = 
—_ 
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STANDARD 
PACKER 
CANS 


FRICTION TOP 
SYRUP 
CANS 
& PAILS 


BEST 


RESULTS 
USE 
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We Solicit Your 


Inquiries 


OPEN TOP 
SANITARY 


CANS 


ALL 


CAN CO.,ROANOKE, VA. 
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COMPARING JANUARY 1ST, 1921, AND 1922 CONDITIONS 
IN CANNED TOMATOES 


January ist, 1921. 
11,368,000 case pack. 
Distributors well stocked. 
Government stocks not all 

disposed. 

Large carry-over in first, as 
well as second and third 
hands. 

Pack in U. S. outside of 
Tri-States over seven million 
cases, sufficfent for local 
needs and some sent East. 


Banks out of funds, a de- 
moralized market, continued 
pressure to sell at prices far 
below cost, buyers able to pur. 
sue a hand-to-mouth buying 
policy to advantage, as can- 
ners were carrying heavy 
stocks which they were 
obliged for financial reasons 
to sell from time to time at 
sacrifice prices. 

The market was demoral- 
ized in consequence of above 
conditions to the extent of 
breaking down preparations 
for 1921 packing, then when 
all goods were gone except 
those in the hands of strong 


January ist, 1922. 
4,017,000 case pack. 
Distributors stock low. 
Government stocks 

pletely gone. 

Very small carry-over in 
first, as well as second and 
third hands. 

Pack in U. S. outside of Tri- 
States only about two million 
cases and many Eastern 
packed tomatoes already sent 
out West. 

Banks in stronger position, 
very few canners dependent 
upon them for funds, healthy 
market with canned tomatoes 
moving into consumption 
rapidly, especially through 
chain stores, canners carry- 
ing remarkably light stocks, 
probably less than 20 per 
cent own any at all. 


com- 


No distress lots now and 
not only are the weak holders 
eliminated, but also to a very 
great degree the strong hol- 
ders are eliminated. More 
important than price will be 
the question of finding them 


. manufactured articles to Europe. 


holders the market advanced 
40 per cent. in 40 days. This 
occurred in July and August, 
1921. 


CAN WE UNLOCK THE HUGE RUSSIAN MARKET? 


at all in a very shert time. 


Senator France, who recently returned from Russia, de- 
nies the charge that has been so frequently made that he favors 
the recognition of the Russian Government. 


On the other hand, the Senator declares that he has urged 
upon the Secretary of State the importance of sending a com- 
mission to Russia to investigate conditions and to discuss with 
the de facto government questions of the possible difference 
between the two countries. 


In his opinion the time is opportune to begin negotiations 
with Russia with the view to helping her people solve the 
problems concerning them, and to open up the markets of 
Russia to American goods. 


Senator France spent more months in Russia, during 
which time he made careful study of conditions, and like most 
other men who have been there in recent months, recognizes 
the possibilities for the utilization of commodities for which 
there is no market at present in this country. 


In the course of his statement setting forth his interest 
and his reason for advocating the appointment of a commis. 
sion to visit Russia, he says: 


“My interest in the rehabilitation of Europe has been 
prompted by my interest in the welfare of the farmers, of 
the workers, and of the business men of America. We are 
suffering here an agricultural, industrial and financial de- 
pression which is wholly unnecessary and which is due to the 
fact that we are-not able to sell our surplus foodstuffs and 
During the first 10 months 
of 1920 our exports were in round numbers $6,800,000,000, 
while in the same period of 1921 they were approximately 
$3,800,000,000. 

“IT called attention to the fact that this sum of $3,- 
800,000,000 would have been more than sufficient to pay 
4,000,000 men $70 a month for 10 months. Our exports have 
fallen off while Europe requires our goods in quantities perhaps 
as great as those required during the period of the war. Our 
farmers have on hand great supplies of wheat, corn, cotton, 
and wool, while millions of people in Europe face starvation 
and disease or death from exposure to the cruel blasts of win- 
ter unprotected by the proper clothing. Our shoe factories 
are marking time while millions in Europe must walk the win- 
ter snows unshod. Many of our machinists, our steel work- 
ers, are idle. Our railroad equipment, factories, all lines 
of industry are running but a portion of the time, while Rus- 
sia needs machinery, steel products, railroad equipment, tools, 
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and almost every conceivable manufactured article. America 
should have an opportunity of supplying this need for her own 
interest and for the sake of humanity. 

“The policy of sending a commission to Russia is not a 
radical policy. It is one conceived for the very purpose of 


looking after our trade interests, as the British, ag the Italians, . 


as the Germans, as the Chinese and as other countries are look- 
ing after theirs in Russia. We have been relying entirely upon 
the information furnished us, by other countries concerning 
Russia, whereas undoubtedly those countries have been and 
are interested in keeping us alienated from the Russian people 
and separated from the great Russian markets.” 


It is true that so long as this country relies upon informa- 
tion furnished it by other nations for the determination of its 
trade policy it will remain in the dark. 


The United States is as capable as any other nation of 
investigating conditions in Russia, and unless it sends its own 
representatives to that country it is not likely to learn very 
much about it. The other nations will tell us just what they 
want us to know, which is nothing. 


Does it not seem idiotic for us to stand here idle, with 
more goods than we know what to do with, and make no 
effort to secure that immense market, right at hand? Worse 
than that, our Senate can vote $20,000,000 to feed these hun- 
gry—and Secretary Hoover is now sending shiploads to Rus- 
sia—and our business men stand idle, doing nothing. Once 
secured this trade would be permanent. In effect Secretary 
Hoover has failed us to sell twenty million dollars worth of 
goods we are crying to sell. Isn’t this here enough? If our 
Government considers Russia worth selling, maybe some of our 
smaller business men may do so. 


CHILEAN TRADE IN CANNED FOODS. 


During recent’ years the canning industry in Chile has de- 
veloped to such an extent that there are very few articles of 
preserved foodstuffs that can not be supplied by the native can- 
ners, reports Vice Consul Clarence H. Doughty, Valparaiso. The 
importation of canned fruits and vegetables is gradually de- 
creasing, as the use of the domestic product increases. Ameri- 
can canned foods, says the writer, with the exception of salmon. 
can not compete with the Chilean goods in price. However, the 
consumer in the market has had an opportunity to become ac- 
quainted with American canned foods in the past few years, and 
it is thought that the trade will gradually increase in special 
lines, such as asaparagus, tomatoes, meats and salmon. Native 
canners are not able to can tomatoes with the success they have 
met with in preserving other vegetables and the imported prod- 
uct is preferred. Although asparagus is grown and canned 
here, there is a large demand for the American brands. 


The total imports af canned salmon into Chile during 1920 
were 5,188,813 pounds, of which 4,709,649 pounds came from the 
United States. Canned fruits and vegetables imported aomunted 
to 69,795 ponuds and 181,467 pounds, respeticvely, the United 
States supplying 28,792 and 60,725 pounds. 


It is suggested that the English language be used on all 
labels of American canned foods intended for this market. A 
good many American firms have well-established trade-marks 
and their labels are already known here. In cases where special 
instructions are required for preparation, it would be well to 
attach a supplementary label in Spanish. There is no special 
preference as to size or shape of the can. The usual sizes are 
the kilo of 2.2 pounds and the half-kilo. 


GO ON AND DREAM’ 


This very practical old world pokes fun at dreamers. 
And yet, where would we be if it were not for the men and 
women who have had visions of better ways and the courage 
to carry on? 

Abraham Lincoln was a dreamer. So was Fulton. So is 
Edison. So are the leaders in business, queer as that state- 
ment may seem. For no man can put into execution plans 
which he hasn’t first visioned. If Columbus hadn’t been a 
dreamer, there still might have been trees where our modern 
skyscrapers are. 

“T dream dreams and see visions, and then I paint my 
dreams and my visions,’’ was Raphael’s reply to one who had 
asked him how he made his marvelous pictures. 

Are you dreaming and then painting your dreams on life’s 
canvas, or are you one of those extremely practical individuals 
who believe smugly in things a they are, and who always 
decry the efforts of those who see things as they might be? 

—Jerome P. Fleishman, in ‘‘Uncle Jerry Says.” 


| 
4 
5 
~ 


January 16, 1922. THE CANNING TRADE. 13 


Ams Double Seamers 


If the 
“Seal of Inspection” 


USE 
Max Ams 


Double Seamers 


Call at our booth, No, 73, of the Machinery Ex- 
hibit, held in connection with the National Can- 
ners’ Association. We shall be glad tosee you. § 


The other machines in our complete line THE MAX AM Ss MACHIN E CO. 


are just as good as our Double Seamers 101 Park Avenue, New York City 
Chicago Office: 20 E. Jackson Boulevard CHARLES M. AMS, President — 


cast “NEW PERFECTION” Pea and Bean FILLER 


No valves to wear out and leak brine on the 
floor. 

Will not waste brine. 

Fills absolutely accurate. _ 

Has positive can feed. 

Does not cut Peas. 

Guaranteed capacity up to 120 cans per minute. 
No Cams. No Levers. 

-Has no RUBBERS to catch cans after they 
become worn. 

Only Filler for BAKED BEANS. 


Has separate measure and separate saucer. If 

measure fails to drop part or all the quantity of 

beans the can will show slack to inspector. 
MODEL MADE FOR No. 1, 2, 3 & 10 CANS 


CANNED FOODS WEEK 
MARCH 1.--8, 1922 
DON’T FORGET THE DATE } 


AYARS MACHINE COMPANY 


BROWN, BOGGS CO., LTD., HAMILTON, ONT., Sole Agents for Canada 


. 
=} means anything to you 
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About 30 
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ORGANIZATION AND SERVICES OF FOODSTUFFS 
DIVISION. 
E. G. Montgomery, Chief of Division. 


r cent of the total exports of the United States 
for the past three years consisted of foodstuffs. 


The country 


produces in enormous surplus of foodstuffs, and the poscibility 
of future expansion is practically unlimited. Europe is the 
great market for American foodstuff exports, taking 88 per cent 


of the total. 


Foodstuffs constitute some 30 per cent of the total imports, 
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Vegetables. Miscellaneous. 
Fish. 


Co-Operation With Food-Products Trade. 

It is proposed at first to limit the activities of the Food- 
stuffs Division largely to the programs of work developed by 
conferences with organized groups or trades. This should insure 
that any investigational or trade-promotion work will be fol- 
lowed up and utilized by the trade. The food-products trade is 
fairly well organized, there being the following number of na- 
national and regional organizations dealing with foodstuffs: 


and of these purchases 63 per cent is sugar and coffee. ‘ National. Regional. 
The total number of foodstuff items within the scope of the Dairy products ......-.....++eeeeeeees 20 
newly organized Foodstuffs Division will amount to several hun- Fruits and vegetables ..............-- 4 23 
dred but may roughly be grouped into several major classes as Canned foods .........-ssessscsseeres 4 50 
follows: Nuts ........ 2 2 
1. Breadstuffs: Meat. Grain and grain products.............. 8 oe 
Flour, grits and hominy. Sirups, juices, ete. 4 
Feedstuffs (oil meal, Soups. stock 8 
gluten feeds, etc.) 6. Fresh fruits: 4 12 
Prepared cereal foods. Apples, peaches, ete. Coffee 3 
Bakery products. Citrus fruits. Co fi 
ish, fresh and cured. 8. Sugar: 
3. Fats and oils: 9. Confectionery. In general, leadership in trade promotion must be taken by 
Vegetable oils. 10. Beverages: the trade, but usually when a trade-promotion program is laid 
Lard and lard com- Grape juice. out there are certain functions that can well be performed by 
pounds, Ciders. a Government agency, especially in foreign commerce. Co-op 
Margarines. Malt liquors. eration on trade-promotion programs is believed to be the most 
4. ete.: efficient way of insuring the services of the Foodstuffs Division. 
Cheese. ‘11. Chocolate and cocoa. : Several organizations have appointed “commerce commit- 
Milk, condensed and 12. Nuts. tees” and worked out co-operative programs. Programs have 
evaporated. Peanuts and products. been outlined and are under way by the National Canners’ As- 
13 etc.) sociation, the Federation of Corn Millers, the Cottonseed Crush- 
5. Canned foods: 14. Groceries: amas ers’ Association and the Rice Growers’ Association of California. 
Fruits. Beans. Other programs are under consideration. 


“‘BLOOD 


ALASKAS 


Best known, most widely used early pea grown for Canners’ 


use. Our Strain is bred particularly for earliness, even maturity 


and productiveness. 


- TRAINED FOR A PURPOSE - 


Rogers Winner Our own origination. 


Just as early, yield fully as good or 
better, and seed much smaller in size, running by actual count 1000 


more to the pound as compared with Alaskas. 
Bred to produce “Fancies.” 


ROGERS BROS. SEED Co. 
326 W. Madison St. 
Chicago, U. S. A. 


OO 


TELLS”: 


Spots - Futures. 


q 
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National Automatic Tomato Peeling Machine. 
Patented 


THE NEW WAY 


BECAUSE: 


IT SAVES MONEY | 

IT INCREASES THE YIELD 20 PERCENT 

IT DECREASES THE LABOR 30 PERCENT 

IT INCREASES THE SOLID PACK TO 80 PERCENT 


National Peeling Machine Co. 


Los Angeles, Baltimore, 
Calif. Md. 


Eastern Agents AT THE CONVENTION. Western Agents 


For Information Cc 
A. K. Robins & Co., remier Ma ery Co., 
116 Market Place, Come To The Booth Of Alaska Commercial Bldg. 


Baltimore, Md. A. K. ROBINS & COMPANY. San Francisco, Calif. 
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Commodity Service. 

As the division is further organized, arrangements will be 
GAL FOUR—TRADE 
made to keep certain standard information available on each 
commodity. As an example, the following outline of standard 
information on vegetable oils has been prepared, which we hope 
to keep up to date when the division is fully organized: 

1. Trade lists. 
Raw-material production, world (maps showing relative 
production). ? 
Oil production, world (maps showing production, mills, 
etc.). 
Bc ca in international trade of (a) raw materials 

(b) oils, and (c) manufactured products. 

Consumption by countries (how consumed etc.) 

Competition in uses between vegetable oils, animal fats. 
and other food products. 

Current information concerning (a) crop prospects, (b) 
stocks of raw material, (c) stocks of finished product, 
and (d) trade opportunities. 

8. Prices. 

9. Bibliography of standard literature. 

Information Available Through Other Divisions. 

Co-operation with other branches of the Bureau will enable 
the Foodstuffs Division to help the industry in regard to ques- 
tions not directly within the purview of this division. Informa- 
tion regarding foreign tariffs, copyright and trade-mark regula- 
tions, customs, duties, ete., is to be had through the Foreign 
Tariffs Division. A world trade directory giving confidential 
information on the standing of foreign firms and lists of foreig» 
importers, exporters, dealers, and manufacturers interested in 
American trade may be secured by American firms through th: 
Division of Commecial Intelligence. Help in solving problems 
of shipping routes, rates, packing, and other transportation mat- 
ters is offered through the Transportation Division. Expert 
knowledge on facilities for handling delinquent accounts in othe~ 
countries, foreign Government requirements for doing business 
abroad, and similar subjects is available through the Division 
of Commercial Laws. 

The government now has several hundred foreign represen- 
tatives well distributed throguhout the world, whose reports of 
commercial interest appear in the Bureau’s weekly publication, 
Commerce Reports. These representatives furthermore desire 
to be of direct service to American commercial interests. When 
the food-products trade desires to have investigations made or 
reports from foreign countries, the Foodstuffs Division will be 
glad to assist in preparing the inquiry, collecting the informa- 
tion, and distributing it through the proper channels. 


CANNING ITEMS, NEWS AND NOTES 


Maryville, Cal.—The site donated by the businessmen of 
this city for the proposed cannery of the Virgen Packing Com- 
pany, to be erected at a cost of $250,000, is being syrveyed 
and platted, preparatory to the drawing of the building plans. 
The buildings will occupy the lots bounded by Fifth, Ninth, 
J and K Streets, in the extreme western portion of Marys- 
ville. Recently the City Council closed the alley that lies be- 
tween J and K Streets, in order that it may be used for drive- 
way purposes. 

Sacramento, Ca.l—The California Packing Corporation is 
replacing one of its Sacramento plants that was destroyed by 
fire in the fall of 1920 being the plant taken over from the 
Central California Canneries. The new building will be a 
steel and concrete one, covering a ground area of 170x340 feet 
for operating purposes, with 150x340-foot warehouse adjo‘'n- 
ing. It will represent an investment of $800,000, and the new 
plant will have a capacity of around 750,000 cases a year. 

Sarasota, Fla.—Sarasota Fruit Products Company has let 


contract to erect plant to manufacture marmalades, jellies, 
etc. 


Fort Gaimes, Ga.—Chattahoochee canning factory burned 
to ground. Building located along right-of-way of Central of 
Georgia railway tracks and thought spark from engine set 
building on fire. Building and contents destroyed, also peanut. 
store room of George Irwin destroyed with about 20 tons of 
peanuts stored therein. Ross hardware warehouse along track 
also destroyed. Canning factory was not being operated this 
season and it is understood to be partly covered by insurance, 
£0 was peanut warehouse. Loss estimated about $6,000, with 
about $4,000 insurance. 

Savannah, Ga.—W. J. Walker plans establishing manu- 
facturing plant and cannery for cane syrup. 

| oosa, Iowa—Anderson Canning Company are having 
plans prepared for a two-story factory, brick and steel, to cost 
$45,000. J. H. De Board, manager. Private plans. 
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Sterling, Ill.—Sterling Canning Company, care C. W. Sau- 
ers, president, plans two-story cannery, brick and steel, to 
cost $45,000. 

tiagerstown, Md.—The Blue Ridge Canning Company, the 
plant of which is located at Cavetown, has a capital stock of 
$70,000 divided into stock of a par value of $100 per share. 
The purpose of the company is to conduct a general canning 
business. Attorneys J. C. Grice, J. Morris Guider and Jacob 
M. Middlekauff are the incorporators. 

Gulfport, Miss.—Mississippi Cane Syrup Company, capital 
$20,000, has been organizd with J. C. Clower, President; 
has building; will install $10,000 canning machinery for cane 
syrup and molasses; daily output 3,000 gallons. 

Biloxi, Miss.—Seven representatives of various packing 
interests from the South Atlantic and Gulf states comprising 
the executive committee of the Gulf Coast Canners Association 
held a meeting in Biloxi recently for the purpose of select- 
ing an executive secretary. J. J .Kennedy, present Mayor 
of Biloxi, was elected to fill this position, the dutuies pf 
which will require his entire time in visiting throughout tht 
shrimp packing industry of Mississippi, Alabama, Florida, 
Georgia and Louisiana. 

Hicksville, Ohio.—Harkey Canning Company is enlarg- 
ing its facilities and will can pork and beans. 

New York—American fruit and fish canning concerns are 
investigating the possibilities of establishing factories in the 
Philippines. The outlook for such undertakings appears pro- 
pitious, as the soil conditions of the Philippines favor many 
kinds of fruit cultivation, and nearly 1,000,000 cases of can- 
ned fruits are annually imported, while fish and fish products 
are among the ten principal items of import. 

West Romney, W. Va.—Organized with $1,000,000 cap- 
ital ,the Tas-Te Fruit Canning Company, controlled by Pat- 
erson, N. J., men will establish big plant for canning fruit 
and vegetables grown in this section. It will invest $200,000 
for buildings. 

Willoughby, Md.—The cannery of the Talbot Packing 
and Preserving Company has been torn down and is being 
rebuilt on a much larger scale. 

Conway, S. C.—Breslauer, Lachicotte and Company, Wav- 
erly Mills, S. C., contemplates establishing cannery. 

Greenwood, S. C. — Greenwood Cannery and Peach 
Packing Company, proposed capital $50,000, organized by 
Dixie Land Company, G. Allen Banks, President, will establish 
plant for vegetables and peach packing; will plant large acre- 
age in peaches; D. C. Stanback, Jonesboro, N. C., in charge. 

Sumter, S. C.—Sumter Canning Company, capital $30,000, 
incorporated, with H. J. Harby, President; R. A. Bradham, 
Vice-President; E. M. Hall, Secretary-Treasurer; H. A. Shaver, 
Superintendent. Will establish plant to can, the first year, 
spinach, beans, tomatoes and potatoes; daily capacity 25,000 
to 30,000 cans. (Previously noted R. A. Bradham interested 
in establishing cannery.) 


RIGHT OF REFUSAL TO SELL 


Supreme Court Dec'sion in Beech-Nut Company Case. 


In order to correct any misunderstanding we may have 
caused in our previous articles we are publishing the follow- 
ing communication: 
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Confusion worse confounded is apparently the immediate 
result of the decision of the United States Supreme Court, 
handed down yesterday, reversing the decision of the Circuit 
Court of Appeals, and holding that the Federal Trade Com- 
mission was within its rights in ordering the Beech-Nut Pack- 
ing Company to cease and desist from certain trade practices 
which had for their purpose the control of resale prices on its 
product. Notwithstanding the facts that the Court expressly 
modified the order of the Commission and that the case was 
decided by-a five-to-four vote—Justices Brandeis, Holmes, 
McKenna and McReynolds dissenting—the press stories, with 
practically unanimity, describe the decision as a complete de- 
feat for the Beech-Nut Packing Company. 

On the other hand, Mr. Charles Wesley Dunn, counsel 
for the Bech-Nut Packing Company, in a statement to this 
office, today, said: 


“The entire court sustains the right of the Beech-Nut 
Packing Company to decline to sell its products to dealers who 
do not observe the fair resale prices suggested by it, holding 
that such refusals to sell, per se, effected by a private manu- 
facturer in pursuance of his own independent discretion, and 
without any purpose to create or maintain a monopoly, are 
not violative of Section 5 of the Federal Trade Commission 
Act. The court directs that the order of the Federal Trade 
Commission be modifiefid whereby the prohibition of such re- 
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ATLANTIC CANS 


CANNED FOODS WEEK 
MARCH 1--8 1922 
DON’T FORGET THE DATE 


ATLANTIC CAN CO. 


BALTIMORE, :-:-: MARYLAND. 


JAMES F. COLE 
President 


HIGH SPEED AUTOMATIC SANITARY 
CAN MACHINERY 


Bliss Automatic Round-Can Double Seamer No. 81 


Built in two types, one for the packer and 
one for the can manufacturer. They are sub- 
stantial, no delicate parts, simple to operate 
and do not require a skilled machanic. Be- 
cause of their eight seaming stations they 
handle liquid goods with speed. They have 
proven 100% thru successful continuous oper- 
ation in actual service. 


Speed‘in the can shop is 165 cans in a min- 
ute. Inthe cannery they seal 80 to 130 cans 
a minute on liquids, semi-liquids and syrups. 


Why not install one of these machines and 
let it prove the claims we make for it? 


Specialist’s Cure for Can Making Ills _ 
Bliss Automatic High-Speed Can Machinery. 


Cannery, Honolulu. Patented. Sine dial d 
Battery of Bliss No. 81 Double Seamers in Hawaiian Pineapple Co. se daily as directe 
E. W. BLISS CO. Xs worxs BROOKLYN, N.Y., U.S.A. 
SALES DETROIT CLEVELAND CHICAGO PITTSBURGH ST LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES \ Dime Bank Bidg. Union k Bidg. Peoples Gas Bidg. Keenan Bidg. §Boatmen’s Bank Bidg. Marine Bank Bidg. Union Trust Bldg. Second Nat'l Bank 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 
REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO. —San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 
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fusal-to-sell conduct, per se set forth therein, is wholly stricken 
out. The principal issue involved in this case, from the be- 
ginning, was whether the Commission had the power under 
the Act creating it, to forbid the Beech-Nut Packing Company 
or any other manufacturer from refusing to sell its goods to 
dealers who fail to observe suggested prices. where such re- 
fusal is made in pursuance of the manufacturer’s independent 
discretion, without any purpose to create or maintain a mo- 
nopoly. The entire court upholds this right of refusal and de- 
nies the power of the Commission to limit it. The four dis- 
senting members of the court hold that the order of the Com- 
mission should have been wholly set aside and not modified 
even to the extent indicated in the light of the record in issue. 
The main point to observe, however is the affirmance of the 
refusal-to-sell policy, per se, under the Federal Trade Com- 
mission Act, just as it was affirmed in the Colgate case under 
the Sherman Act.” 

In view of the added confusion and uncertainty result- 
ing from this decision, which emphasizes the necessity of the 
immediate passage of clarifying legislation such as the Ste- 
phens-Kelly bill, an opinion as to the scope of this decision by 
the League counsel, Hon. Joseph E. Davies, former chairman 
of the Federal Trade Commission, will be forwarded for your 
information and reference files, as soon as available. 


EDMOND A. WHITTER, Secy. 
EDITORIAL JOTTINGS 


SUPREME COURT DECISION IN THE OPEN PRICE PLAN. 


That all readers may see the grounds upon which the 
U. S. Supreme Court has declared the Open Price Association 
unlawful, we are giving the text of the decision herewith. 
And following it will be found the dissenting opinion of Jus- 
tice Holmes. 

Supreme Court of the United States. 
: No. 71.—October Term, 1921. 
American Column & Lumber Company, et al., Appellants, 
vs. 


The United States of America. 
On Appeal from the District Court of the United States for 
the Western District of Tennessee. 
(December 19, 1921.) 
Mr. Justice Clarke delivered the opinion of the court. 
The unincorporated “American Hardwood Manufacturers’ 
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Association” was formed in December, 1918, by the consoli- 
dation of two similar associations, from one which it took 
over a department of activity designated the “Open Compe- 
tion Plan,” and hereinafter referred to as the ‘‘Plan.” 

Participation in the ‘‘Plan’’ was optional with the mem- 
bers of the Association, but at the time this suit was com- 
menced, of its 400 members 365, operating 465 mills, were 
members of the ‘“‘Plan.’”” The importance and strength of the 
Association is shown by the admission in the joint answer 
that while the defendants operated only five per cent. of the 
number of mills engaged in hardwood manufacture in the 
country, they produced one-third of the total production of the 
United States. The places of business of the corporations and 
partnerships members of the ‘Plan’? were located in many 
States from New York to Texas, but chiefly in the hardwood 
producing territory of the Southwest. The defendants are 
the members of the ‘Plan’, their personal representatives, 
and R. Gadd, its ‘‘Manager of Statistics.” 

The bill alleged, in substance, that the “Plan” constituted 
a combination and conspiracy to restrain interstate commerce 
in hardwood lumber by restricting competition and maintain- 
ing and increasing prices, in violation of the Anti-trust Act 
of 1890 (26 Stat. 209). 


The answer denied that the ‘‘Plan’” had any such purpose 
and effect as charged, and averred that it promoted eompe- 
tition, especially among its own members. 

A temporary injunction, granted by the District Court, 
restricting the activities of the Plan in specified respects, by 
consent of the parties, was made permanent and a direct ap- 
peal brings the case here for review. 

The activities which we shall see were comprehended 
within the “Open Competition Plan’’, (which is sometimes 
called ‘“‘The New Competition’?) have come to be widely 
adopted in our colntry, and, as this is the first time their 
legality has been before this Court for decision, some detail 
of statement with respect to them is necessary. 

There is very little dispute as to the facts. The testimony 
of the Government consists of various documents and excerpts 
from others, obtained from the files of the Plan, and the testi- 
mony of the defendants consists of liye documents and excerpts 
from other documents, also from the same files, supplemented 
by affidavits of a number of persons, members and non-mem- 
bers, chiefly to the point that the confessedly great increases 
of prices during 1919 were due to natural trade and weather 
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ESTABLISHED 1861 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS AND CARTONS 


DETROIT, MICH. 


OMAHA, NEB. 
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IT WILL HELP YOUR BUSINESS 


: [ICICI CI Ci Ci CI CI CI CIC! CI CICICI CIE 


} 

i 

A 
A 
a 
A 
a 
A 
a 
a 
a 
a 
a 
a 
a 
A A 
A a 
A A 
A 
A A 
A 
A A 
A 
A Aa 
1a A 
A Aa 


January 16, 1922. 


SAVES PRODUCT AND CUTS LABOR COST 
-- THE INDIANA PULP FILLER. 


The operation of the Indiana Pulp Filler is practically aut- 
omatic. All the attention necessary can be given by the clos- 
ing machine attendant. It saves an immense amount of finish- 
ed marketable product, because it entirely does away with the 
wasteful splashing of the old handmethod, besides saving the 
cost of such labor. The Indiana Pulp Filler can be used in 
connection with any closing machine on the market. Let us 
tell you all about it. 


“EFFICIENCY IN THE CANNING PLANT” 


The idea back of all Langsenkamp equipment is to produce 
increased efficiency - - secure increased production, get more 
product from a given amount of raw material, eliminate waste 
either actual or that due to poorly functioning devices, and 
cut down the payroll. Wedo not have to depend upon our 
own tests to bear us out in the claims made for our various 
Pieces of equipment; the experience of users - - actual perfor- 
mance under all conditions more than verify them. Let us 
present the complete Langsenkamp line in our booklet “Effi- 
ciency in the Canning Plant.” Sent upon request. 
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130-132 E. Georgia St. 


BALTIMORE - MD. 


By W. 


THE 


MANUFACTURE 


OF 
TOMATO 
PRODUCTS 


G. HIER 


former chief chemist and district factory supervisor of the 
T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 


soup and trimming pulp. 
New Processes 
Complete formulas 
ANEW, simple, accurate, 
pulp testing method. 
The scientific preparation 
of non-preservative cat- 
sup. 


Bo 


ttling the same with- 
out after sterilization. 
How to pack trimming 
pulp the government will 
approve. 


Twelve chapters of solid — 


meat—no 


$5.00 POSTPAID 
CASH WITH THE ORDER 


ORDER THROUGH 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


ZASTROW 
MACHINE CO. 


Inc. 


1404-1410 
THAMES STREET 


SUCCESSORS TO 


GEO. W. ZASTROW 


“The Canning Trade” 
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conditions and not to the influence of the Plan. 


mittee, which, in recommending its adoption, said: . 

“The purpose of the plan is to disseminate among members 
accurate knowledge of production and market conditions so 
that each member may gauge the market intelligently instead 
of guessing at it; to make competition open and above board 
instead of secret and concealed; to substitute, in estimating 


market conditions, misleading and colored statements of the 
buyers.” 


petition or to control prices but to “furnish information to 
enable each member to intelligently make prices and to intel- 
ligently govern his production,” the committee continues: 


that the price he pays is no higher than that of his competi- 
tors, against whom he must sell his product in the market. 
The chief concern of the seller is to get as much as anybody 
else for his lumber; in other words to get what is termed the 
top of the market for the quality he offers. By making prices 
known to each other they will gradually tend toward a stan- 
dard in harmony with markot conditions, a situation advan- 
tageous to both buyer and seller. 


the objects and purposes of the Plan was made in an appeal 
to members to join it, in which it is said: 


Competition plan is that, 


necessary to keep prices at reasonably stable and normal levels. 


for information on prices, trade statistics and practices. By 
keeping all members fully and quickly informed of what the 
others have done, the work of the plan results in a certain 
uniformity of trade practice. There is no agreement to follow 
the practice of others, although members do follow their mos! 
intelligent competitors, if they know what these competitors 
have been actually doing, 


country each month have improved the human relations exis‘t- 
ing between the members before the organization of this plan.” 
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The record shows that the ‘‘Plan” was evolved by a con- 


The Chisholm-Scott Company 
VINER FEEDER 


(WHITE STYLE) 


THE FAST COMING FEEDER 
d 


Just attach it and keep it oile 
---it stays on the job. 


After stating that the purpose was not to restrict com- 


“The chief concern of the buyer, as we all know, is to see 


Not long after the consolidation, a further explanation of 


403 installed in 1920 and 1921 


It saves your workman’s 
time and expensive shut- 
downs---which means 
your money. 


dies 


“The theoretical proposition at the basis of the Open 


“Knowledge regarding prices actually made is all that is 


“The Open Competition plan is a central clearing house 


WRITE US 


71 E. State St. Columbus, Ohio 


“The monthly meetings held in various sections of the 


e 


And in another later, and somewhat similar appeal, sent 


to all the members, this is found: 


trade to abnormal activity but such cond.tion is no more sound 
than that medieval spirit some still cling to of taking a club e e 
and going out and knocking the other fellow cnd taking away Why N ot Elimin ate 


his bone. 


fidence and cooperation. Co-operative Compet:tion, not Cut- 
throat Competition. Co-operat on is a matter of business be- 
cause it pays, because it enables you to get the best price for 
your product, because you come into closer personal contact 
with the market. 


as you develop a co-operative spirit. For the first time in the economical sanitary cleanliness. Order from | 
history of the industry, the hardwood manufacturers are or- your supply house. 

ganized into one compact, comprehensive body, equipped to er F 
serve the whole trade in a thorough and efficient manner. Over 2,000 distributing centers insure prompt 
More members mean more power to do more good for the delivery and short haul. 

industry. With co-operation of this kind we will very soon yand Mich 
have enlisted in our efforts practically every producing interest, Go , W; 

and you know what that means.” 


“Competition, blind, vicious, unreasoning, may stimulate 


“The keynote to modern business succe:s is mutual con- the chief cause ofswells and flat sours by the useof 


Cleaner and Cleanse’ 


“Co-operation will only replace undesirable competition which insures a safe, superior, distinctive and 


TRIPLE (LIQUID) CRYSTAL (BRY) 
ureKkKa scoicerin UX cana 
WALF BBLS. 18 Le. CANS 
YOU DO NOT EXPERIMENT WHEN 
YOU USE THIS FLUX. 
THE STANDARD FOR TWENTY YEARS. 


MADE FROM BEST RAW MATERIALS 
UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


— MANUFAOTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 


MAIN OFFICE CLEVELAND, OHIO 


FOR SALE AT FOLLOWING BRANCHES AND AGENCIES 
New York Mase 8. dall’s Son THE GRASSELLI CHEMICAL CO., LTD. 
Cinein’ atti. Ohio cago Paul, n. more 
Birmingham Ala 8t. Louis, Mo Philadelphia. Pa. C. W. Pike Company Torento. Ont. Montreal. Que. 
Detroit Mich New Orleans, La Pittsburgh Pa an Francisco Hamilton. Ont. 
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POSS FESO 


LOUISVILLE 


FOUR OF OUR CONVENTION SPECIALS 
And Anything Else You Need in Canners’ Supplies 


Retorts 
: YOU'RE WELCOME 
Robins-Becket Can Cleaning Machine Make our Booth your head- 


quarters. Hang up your coat; 
sit down, and put your feet on 

We also make a Single Machine for cleaning tops and bottoms. Cleans our desk 


cans from flats to No. 10’s. We want you 

3 


This illustrates the Double Machine for cleaning tops bottoms and sides. 


GET ACQUAINTED WITH THE BEST—LOOK AT THESE. 7 


e 


Robins Steam Circle Hoist 


Made to suit your requirements, with double valve as 7 Pocket Improved Corn-Cooker F. iller 


— in illustration, or with our special single-slide Simplicity, accuracy and uniformity in fill and 
valve. 


operation. Capacity, 140 per minute. 


A. K. ROBINS & COMPANY 
BOB SINDALL 
Manufacturers of Canning Machinery BALTIMORE, MD. : 


Factory DELTA, PENNSYLVANIA 
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Thus the ‘‘Plan”’ proposed a system of co-operation among 
the members consisting of the interchange of reports of sales, 


prices, production and practices, and in meetings of the mem- - 


bers for discussion, for the avowed purpose of substituting 
“Co-operative competition” fcr ‘“‘Cutthroat competit.on,” of 
keeping “Prices at reasonably stable and normal levels,’ and 
of improving the “human relations” among the members. But 
the purpose to agree upon prices or production was always 
disclaimed. 

Coming now to the fully worked out paper plan as 
adopted, 

It required each member to make six reports to the sec- 
retary, viz: 

1. <A daily report of all sales actually made, wiih the 
name and address of the purchaser, the kind, grade and qual- 
ity of lumber sold and all spec.al agreements of every kind, 
verbal or written with respect thereto. ‘‘The reports to be 
exact copies of orders taken.” 

2. <A daily shipping report, with exact copies of the in- 
voices, all special agreements as to terms, grade, etc. The 
classification shall be the same as with sales. 

3. A monthly production report, showing the production 
of the member reporting durng the previous month, with the 
grades and thickness classified as prescribed in the ,,Plan.”’ 

4. A monthly stock report by each mcmber, showing the 
stock on hand on the first day of the month, sold and unso!d, 
green and dry, with the total of each kind, grade and thick- 
ness. 

5. Price-lists. Members must file at the beginning of 
each month price-lists showing prices f. 0. b, shipping point, 
which shall be stated. New prices must be filed with the as- 
sociation as soon as made. 

6. Inspection reports. These reports are to be made 
to the association by a service of its own, established for the 
purpose of checking up grades of the various members and 
the ‘“‘Plan”’ provides for a chief inspector and sufficient assist- 
ants to inspect the stocks of all members from time to time. 

The declared purpose of the inspection service is not to 
change any member’s grading except with his consent, but to 
furnish each member a basis on which he can compare his 
prices with those of other members, thereby making all mem- 
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bers’ reports more intelligible and accurate. 

All of these reports by members are subject to complete 
audit by representatives of the association. Any member who 
fails to report shall not receive the reports of the Secretary, 
and failure to report for twelve days in six months shall cause 
the member failing to be dropped from membership. 

Plainly it would be very difficult to devise a more minute 
disclosure of everything connected w:th one’s business than is 
here provided for by this‘‘Plan’’ and very certainly only the 
most attractive prospect could induce any man to make it to 
his rivals and competitors. 

But, since such voluminous disclosures to the secretary 
would be valueless unless communicated to the members in a 
condensed and interpreted form, provision is made for this, as 
follows: 

The secretary is required to send to each member: 

1.. A monthly summary showing the production of each 
member for the previous month, “‘subdivided as to grade, kind, 
thickness,’’ etc. 

2. A weekly report, not later than Saturday, of all sales 
to and including the preecding Tuesday, giving each sale and 
the price, and the name of the purchaser, 

3. On Tuesday of each week the secretary must send to 
each member a report of each shipment by each member, com- 
plete up to the evening of the preecding Thursday. 

4. He must send a monthly report, showing the indi- 
vidual stock on hand of each member and a summary of all 
stocks, green and dry, sold and unsold. This report is very 
aptly referred to by the managing statistician as a monthly 
inventory of the stock of each member. 

5. Not later than the 10th of each month the secretary 
shall send a summary of the price-lists furnished by members, 
showing the prices asked by each, and any changes made 
therein must be immediately transmitted to all the members. 

6. A market report letter shall be sent to each member 
of the association (whether participating in the plan or not) 
pointing ‘‘out changes in conditions both in the producing and 
consuming sections, giving a comparison of production and 
sales and in general an analysis of the market conditions.” 

7. Meetings shall be held once a month at Cincinnati 
“or at points to be agreed upon by the members.” “‘It ig in. 


alf a million dollars worth of well selected stock, 
constantly maintained, and an organization 
keyed up to the theory that plant efficiency is meas- 
ured by the number of orders shipped on the day 
of receipt, accounts for Caldwell service. 


Tf you need gears, sprockets, transmission machinery, 
Helicoid Conveyor or any of the Caldwell specialties prompt- 


ly wire Caldwell, or call up the nearest Link-Belt office. 


You 


will find Link-Belt Company offices in all principal cities. 
H. W. CALDWELL & SON CO. 


LINK-BELT COMPANY. OWNER 


CHICAGO, 17th Street and Western Avenue 


DALLAS TEXAS, 709 Main Street 


NEW YORK, 299 Broadway 


|_| 
lo Bw 
(ap) f —f 
<2 


January 16, 1922. THE CANNING TRADE. 23 


Sanitary Cans 


And 
Closing 
Machine Heekin 
Cans 
Are Safe! 


@Canners need have no worry 
regarding the wisdom of using 
cans that are as time-tested as 
are Heekin’s. 


First of All, 


@ From the standpoint of our twenty 
years of manufacturing experience, 
and from the standpoint of tests to 
which these cans have been subjected, 
they are absolutely safe. 


Consider Also the Quality 
of Metal Used 


The Heekin Can Co. 


Culvert, and New Sts. Cincinnati, O. 
“Heekin Can Since 1901” 
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tended that the regular meetings shall afford opportunity for 
the discussion of all subjects of interest to the members.” 


“The ‘Plan’ also requires the selection of a man to take © 


charge of the gathering and dissemination of data, with neces- 
sary assistants,’ and the defendant F. R. Gadd was selected 
and given the title of ‘‘Manager of Statistics.” 

This extensive interchange of reports, supplemented as it 
was by monthly meetings at which an opportunity was af- 
forded for discussion “of all subjects of interest to the mem- 
bers,’”’ very certainly constituted an organization through 
which agreements, actual or implied, could readily be arrived 
at and maintained, if the members desired to make them. 

Such, in outline, was the paper plan adopted by the asso- 
ciation, but elaborate though it was, in practice three import. 
ant additions were made to it. 

First of all, the southwestern territory for meet’ng pur- 
poses was divided into four districts, and instead of the 
monthly meeting provided for in the ‘‘Plan,’” “in order that 
members could more conveniently attend,’ the record shows 
that forty-nine of these meetings were held between January 
31, 1919, and February 19, 1920,—approximately one for each 
week, in some part of the territory. 

Second. Before each of these meetings a quest onnaire 
was sent out to the members, and from the replies received 
supplementing the other reports, the statistician compiled an 
estimate of the condition of the market, actual and prospec- 
tive, which was distributed to the members attending each 
meeting, and was mailed to those not present. There were 
eleven questions on this list of which the most important 
were 

“4th, What was vour total production of hardwood d"r- 
ing the la't month? What do you estimate your production 
will probably be for the next two months? 

10th. Do you expect to shut down within the next few 
months on account of shortage of logs or for any other reason? 
If so, please state how long you will be idle? 

“11th. What is your view of market conditions for the 
next few months and what is the general outlook for business? 
State the reasons for your conclusion.” 


The Plan on paper provided only for reports of past tran - 
actions and much is made of this in the record and in argu- 
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ment—that reporting to one another past transactions cannot 
fix,prices for the future. But each of these three questions 
plainly invited an estimate and discussion of future market 
conditions by each member, anda co-ordination of them by an 
expert analyst could readily evolve an attractive basis for co- 
operative, even if unexpressed, “harmony” with respect to 
future prices. 

Third. The Plan provided for a monthly ‘“‘market report 
letter” to go to all members of the association. In practice 
this market report letter was prepared by F- R. Gadd, man- 
ager of statis{ics, but his review of the market and forecast 
for the future were contained, almost from the beginning, not 
only in these market letters but also in the weekly sales re- 
ports, so that they were sent out to all the members nineteen 
times between February 1 and December 6, 1919, and they 
were discussed at all but one or two of the forty-nine meet- 
ings which were held. All the activities of the ‘ Pian” plainly 
culminated in the counsels contained in these letters and 
reports. 

This elaborate plan for the interchange of reports does 
not simply supply to each member the amount of stock he'd, 
the sales made and the prices received, by every other memb r 
of the group, thereby furnishing the data for judging the 
market, on the basis of supply and demand and current prices. 
It goes much farther. It not only furn’shes such information 
with respect to stock, sales and prices, but also reports, giv- 
ing the views of each member as to ‘“‘market conditions for 
the next few months’; what the production of each will be 
for the next ‘two months”; frequent analyses of the renorts 
by an expert, with, we shall see, significant suggestions as to 
both future prices and production; and opportunities for 
future prices and production; and opportunities for future 

meetings for the interchange of views, which the record shows 
were very important. It is plain that the only element lack- 
ing in this scheme to make it a familiar type of the compe- 
tition suppressing organization is a definite agreement as to 
production and prices. But this is supplied: by the disposi- 
tion of men “to follow their most intelligent competitors ~ 
especially when powerful; by the inherent disposit’on to make 


(To be continued.) 
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Of course, you will be there. 
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exhibit will be there. We _ shall 
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Come in and see us. 
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Canners 


104 S. Michigan Ave. 


THE CANNING TRADE. 


Subscribers 


The Convention of the National Canners 
Association being held so early this year, 
it will be impossible for us to get Refund 
Checks to Subscribers before they leave 
for Louisville. We are, however, pleased 
to advise you that the year 1921 was very 
satisfactory from the insurance standpoint 
for those Canners who placed their insur- 
ance through this office. 


The Refund for 1921 will amount in the 
aggregate to about $488,000.00, the largest 
of any year since we began issuing policies. 
This showing is particularly pleasing in 
view of the fact that losses and expenses 
of Insurance Companys generally were 
unusually heavy for the year. We will be 
glad to advise any Subscriber who will 
call at our Booth at the Louisville Conven- 
tion what his saving amounts to. 


CANNERS EXCHANGE SUBSCRIBERS 
at 
WARNER INTER-INSURANCE BUREAU 


Chicago Attorney in Fact 


Exchange 


Lansing B. Warner, Incorporated 
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PUBLISHED EVERY MONDAY:BY 


THE TRADE COMPANY 


A. I. Juper Manager and Editor 
Baltimore and Commerce Sts., Baltimore, Md. 


Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year, 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 
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anonymous letters wil] be ignored. A. I. JUDGH, Editor. 
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EDITORIAL JOTTINGS 


The Packers’ Consent Decree—Rumor says that the de- 
cree is to be lifted, reopened, and the meat packers restored 
as distributors—one minute, please. Withhold your rejoicing; 
this is only rumor, so far; and strange things come out of 
Washingtgon at times—very strange. The rumor, which has 
some semblance of substance and backing to it, but which 
cannot be confirmed, despite our best efforts at this time, 
merely says that the recommendation will be that the meat 
packers be restored their rights and the consumers given the 
advantage of their great distributive ability. It is so unusual 
to see the consumers given any consideration at Washington 
that one may be excused for hesitating. We are not of that 
class which rushes out with bold statements, upon the flimsi- 
est pretense, and if right strut proudly with their chests thrown 
out, and if wrong rejoice that they have two publications where 
they might have had but one—the one affirming, the other 
denying. Nor are we ultra-conservative; but we like to know, 
or, at least, have reason to believe, we are right, before mak- 
ing any statement. We have reasons to believe that the ru- 
mor is substantially correct. If so, the battle will now be on, 
to keep the meat packers from being allowed to resume busi- 
ness in canned foods and collateral lines—if these packers 
want to so resume. That is a feature of this whole matter, 
not yet determined, for the meat packers have expressed 
no desire to get back into the game. We do not believe there 
is a shadow of doubt, but that the meat packers can have 
themselves reinstated if they make the effort, because our 
courts are still swayed by justice and equity and not by the 
phantom fears of the future, and that is all their opponents 
have been able to present—the dread of an all-devouring food 
trust. 
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The Big Mergers—Recently we called down pity upon 
the heads of the brokers who fought so valiantly on the side 
of the wholesale grocers in this Packers’ Consent Decree mat- 
ter, because we believe that the brokers were used only as 
cats-paws to drag the chestnuts out of the fire for the whole- 
salers; and that once the meat packers were permanently dis- 
posed of the good services of the brokers would soon be for- 
gotten. We do not believe there is a possibility or auobt 
about this; and even more, that the many, many years of fine 
service rendered by these brokers in ‘‘scouting up’ bargains 
in canned foods for the buyers would likewise be forgotten. 
But whether this be true or not, already results are beginning 
to show, results brought about by the action of the buyers, and 
results which will certainly not be pleasant to the brokers. 
We refer to the merging of the leading canners, in every sec- 
tion of the country, into great companies with abundant cap- 
ital, the main object of which is to insure themselves against 
the handicaps they have labored against these many years. 

We have been acquainted with more or less of the details 
of these moves, but have not mentioned them becauuse we 
were requested to wait for definite announcements, and we are 
still waiting, but this does not preclude consideration of the 
movement, which is in effect epical with this industry. 


It was inevitable that the great canning industry could 
not continue in its poorly financed condition, the prey to every 
interest, the victim of every designer, and all caused from the 
fact that the canners, individually and collectively, do not 
have sufficient financial backing to resist the attacks. Canned 
foods have been a constant source of good profits to everyone 
touching them except the producers, the canners. The grow- 
ers have, at times, been victims with the canners, and have too 
often been inclind to lay the blame upon the canners; and the 
daily papers are given to making this charge today, but these 
growers have come to see, in the past two or three years, that 
it is not the fault of the canners, and that the unfair distribu- 
tion, if not injustice, lies beyond the canners, but this side 
of the consumers. In other words the growers now know that 
it is not the canners who have made the money out of canned 
foods, and they feel more kindly towards the canners, and 
are inclined to make their cause and that of the canners’ the 
same. 

For years it has been the cry that the canners must be 
better financed, and now the canners are attempting this move. 
But more finance is by no means the whole solution, and the 
canners know this. Better merchandising methods, more up- 
to-date marketing methods; methods which will mean not only 
painstaking care and attention to the production of the goods, 
but a constant, careful and personal control of the disposition 
of the goods; a bringing up of the sales end of the business 
to a full parity with the producing end—certainly a con- 
summation devoutly to be wished—that is what these mergers 
mean. 

It may be that we will be able to give the official details 
of one or more of the big mergers in this issue, as we are 
expecting them momentarily. The industry will read with keen 
interest the progress of the Du Pont efforts and of that other 
great effort, here in this immediate section, where plants are 
now being appraised and the final touches being put upon pos- 
sibly a bigger merger than has yet taken place in the in- 
dustry. These rumors have real substance behind them and 
it is merely the details that are lacking. 

What will this mean to the industry? Well you may draw 
some insight from the manner in which the great California 
Packing Corporation operates. They have not hurt the small 
canner on the Coast. On the contrary, they have helped him, 
just as the formation of the American Can Compnay helped 
the can business and the canning industry in general, and as 
other great companies have helped other lines of industry— 
they hold the umbrella for the whole industry—and furnish 
a steadying influence of great value. And so it will be with 
the canners. These big companies will pack a quality which 
the so-called little canner will be forced to meet in order to 
do business, and this will help raise the entire standard of 
eanned foods. And they will be able to market them in a way 
that will teach respect to those who have preyed upon the in- 
dustry in the past. We mean no slur in using this expression, 
for every man buys to the best of his advantage; we all do, and 
we have a right to do so, and if the buyer cannot protect him- 
self it is his fault, and no blame attaches to the buyer. But 


this does not change the fact that the unfortunate seller is a 
prey when he cannot protect himself. 

But we began this with a consideration of the broker and 
what will happen to him, and if we continue this consideration 
we will undoubtedly find that these big mergers, or companies, 
will do as does the California Packing Corporation: appoint 
a sales agent in each prominent locality or city and market 
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Canners’ Garden Beans 


We are extensive growers of 


REFUGEE WAX, REFUGEE 1,000 TO 1, 
HODSON WAX, WARD-WELL KIDNEY 
WAX BURPEE’S STRINGLESS, GIANT 
STRINGLESS, DWARF AND POLE LIMAS 


and all varieties used by canners 
Our bean stocks are carefully bred on our own stock seed farms and 


for uniformity of pod, freedom from string and for rust resistant 


qualities are unsurpassed, and are much superior to stocks generally 
offered. 


Our shipping point, Detroit, Mich., is central and makes a 
low freight rate to all points. 


ASK FOR DESCRIPTIVE LIST AND PRICES FOR 
PROMPT SHIPMENT OR FUTURE CONTRACT 


JEROME RICE SEED CO. 


CANNERS’ SEEDS CAMBRIDGE, NEW YORK 


We have some surplus of Canners’ Pea 
Seed at interesting prices 


HAMACHEK IDEAL 


VINER AND VINER FEEDER 
will be displayed at 
LOUISVILLE, KENTUCKY 


During Convention Week 


Feel free to carefully examine and ask questions regarding the 
numerous patented features which make Hamachek Ideal Green 
Pea Hulling Machinery a necessity for Pea Canners who want 
the best pack of peas at the greatest profit. 


FRANK HAMACHEK KEWAUNEE, WISCONSIN 
Manufacturer of Ideal Viners, Viner Feeders and Chain Adjusters. 


ESTABLISHED 1880 
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28 
their output through him to the wholesalers. This makes a 
nice thing for the agent, but furnishes poor pockings for the 
host of brokers in the country. So, again, the rank and file 
of the brokers seem to be in for a severe swat, and it is so 
intimately connected with, that it seems to come out of this 
Packers’ Consent Decree debate, and its developments. 

It is inevitable that a system which marketed the prod- 
ucts of an industry always at the lowest possible price, which, 
in effect disposed of the year’s products at bargain prices 
which merely “took orders” instead of “selling” the 
goods, must fall down. The producers could not long stand 
up against such a marketing method. Broadly speaking, this 
is the exact condition which has existed in the distribution 
of canned foods since first these goods were produced. Time 
and progress have brought the situation to a head, and a 
change is inevitable, we believe. It may be that the brokers 
w'll change their cognomen and become buyers in fact, for the 
jobbers and wholesalers, drawing their remuneration from 
them, in which case they will, very properly, be seekers after 
bargains for their house or houses. Failing this we may ex- 
pect to see sales agents for canners, carrying no competing 
lines, or proprely equipped sales forces for every canner. We 
merely read the signs as we see them, and as we believe all 
thinking men must see them. And of all men the brokers 
should study these signs most carfully. 

Would Stetson allow one of his salesmen to carry a line 
of Knox hats? Would Heinz permit his representatives to 
take orders for Campbell’s baked beans? Would the Amer- 
ican Can Company allow its representatives, as salesmen, to 
take orders for the Continental cans? Neither can one canner 
permit his salesman to carry competing lines, if he expects 
100 per cent. salesmanship to be put behind his goods. 


WORTH THINKING ABOUT 
“When we hear of a man cutting down on his advertis- 
ing,” said a wise bank president, ‘“‘we cut down on his credit.” 
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HIGH NOTIONS AND LOW FINANCES 


Oh, I know the checkbook’s thick, my dear, 
But the bank account is thin, 

And it’s going to fade to a shadow sheer 
When the homing checks come in! 


And how they do come in, when the dear old bank ac- 
count is lying flat and gasping tor breath! As Christopher 
Morley has feelingly remarked, the imp of perversity seems 
to animate these homing checks. When une roll is fairly 
plethoric and you would welcome them to the fiduciary roost, 
they lag and lag, waiting, apparently, until you have been 
lulled into a false sense of security by a misleading monthly 
bank statement, and then swoop down to annihilate your credit 
and make the banker look upon you with suspicion. How- 


ever, it may be that is the way bankers habitually look upon 
everybody. 


My love, trust not the homing check, 
Nor beast its small amount; 

*Twill always come in time to wreck 
Your husband’s bank account! 


Worse even than the dilatory, the vagabond, the lag- 
ging check, that hangs around for weeks in strange places be- 
fore coming home to swat you in your fiscal midriff, is the 
punctual little homing check that you give in the confiident be- 
lief that it is one of the delayers that will not be in for eight 
or ten days. Oh, you have the funds to meet it, of course, 
if need be, but you wish these funds to remain intact and ac- 
quire merit for you in the eyes of the bank—and to boost your 
monthly balance. But no; punctuality is the middle name 
of these checks. They are as confident as is a wet puppy 


’Saw- 


that you want them to come and nestle in your bosom. 
ful! 


Trust not the homing checks, my love! 
Howeverfar they roam, 

They are never lost like the homing dove— 
Darn ’em, they all get home! 


—‘‘The Optimist. 
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Stecher Lithographic ©. 
Rochester, N-Y. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—One Monitor Huntley Thistle Sep- 
arator. A-1 condition, used only two weeks. Address 
Yager & Halstead, Inc., Cortland, N. Y. 


FOR SALE—Box Nailing Machines. 
1—6 Track Morgan, motor driven, on wheels, $550. 
2—7 Track Morgan, motor driven, on wheels with side 

arm, $600 each. 

1—5 Track Doig, belt driven, stationary, $275. 
1—6 Doig, belt driven, stationary, $300. 
1—6 Track Morgan, belt driven, stationary, $350. 
1—8 Track Morgan, belt driven, stationary, $475. 


— Charles N. Braun Machinery Co., Fort Wayne, 
nd. 


FOR SALE—One Knapp Labeler, Model No. 1918 
for No. 2 cans. This machine is electrically equipped 
and has been used only one week. Price reasonable. 
Address Box A-928, care of The Canning Trade. 


FOR SALE—Tomato Seed. Henry Clay Variety. 
Two years old. Good clean seed. Real Bargain. If 
interested write for price and sample. Address Box 
A-929, care of The Canning Trade. 


FOR SALE—One Knapp Labeling Machine, 
equipped with motor built especially for labeling 6-oz. 
cans. Absolutely new; never been uncrated. Can be 
seen during Louisville Convention. New Albany Can- 
ning Co., New Albany, Ind. 

FOR SALE—A fully equipped modern Canning Plant, 


Machinery— Wanted 


WANTED—One Closed Retort 32 inches in diam- 
eter also 10 crates for same . T. K. Robinson Co., 
Vicksburg, Miss. 


WANTED—Two used Ermold 
for labeling five and ten pound cans. State price and age 
of the machine. Post office box 419, Kansas City, Mo. 

WANTED—Max Ams No. 128-G Double Seamers. 
Address reply to Box A-931, care The Canning Trade. 


Labeling machines 


located in the heart of the canning trade in the extreme South- 

land; factory 300 feet long by 75 feet wide, with modern 
machinery throughout equipped for canning shrimp, oysters, 
and sweet potatoes. An inexhaustible supply of shrimp, and 
oysters available to operate the plant nine months of the year. 
Plenty of competent labor, and the best opportunity for mak- 
ing money offered today in the canning trade. This plant and 
the lands and everything in connection with it can be bought 
for $20,000 cash. The land and foundation are worth more 
than that. Address P. O. Box 34, Biloxi, Miss. 


FOR SALE—A Fully Equipped Double Line Canning 
Plant with cold storage attached, situated in western 
New York. This plant packs a heavy acreage of peas 
and in addition string beans, tomatoes, berries, beets, 
apples and pears. Buildings and equipment in excel- 
lent condition. Has averaged excellent profits and af- 
fords a fine opportunity for a good investment. Ad- 
dress Box A-930, care The Canning Trade. 


BARGAIN FOR QUICK SALE—$20,000 Canning 
Plant and Cucumber Brining Station; brand new; fully 
equipped for peaches, potatoes, etc. Ideal location. 
Three good railroads. Offered less than half price. Bar- 
gain for right man. Worth investigating. Woodbury 
Canning Co., Woodbury, Ga. 


EMPLOYMENT EXCHANGE 


HELP WANTED 


WANTED—High-class Salesman to sell canned foods to 
wholesale trade only in Middle West and South. State experi- 
ence and give references and compensation expected. Address 
Postoffice Box 1414, Denver, Colo. 


WANTED — A man who thoroughly understands the 
manufacture of preserves, jams, jellies and the packing of 
such goods in glass and tins. We require a production man; 
one who has had long experience in this line and can furnish 
proof of his ability to successfully undertake the manage- 
ment of a large plant. In addition to salary, owners will con- 
sider opportunity for applicant to purchase small interest in 
company. Address B-933 care The Canning Trade. 


SITUATIONS WANTED 


WANTED—Who can use my services beginning January 
1st, 1922? Have had broad experience selling goods to the gro. 
cer, jobbers and canners in the Middle West, and understand the 
handling of merchandise brokers catering to the above indus. 
tries. None but thoroughly responsible concerns need reply. I 
will gladly furnish satisfactory credentials, and will treat all an- 
swers to this ad in strict confidence. Prefer making Indiana my 
headquarters. Address Box B-925, care of The Canning Trade. 


WANTED—Two Collossus Graders. Advise per- 
forations of screens. Will also buy a few extra Screens. 
Address Box A-932, care The Canning Trade. 


For Sale—Factories 


FOR SALE—A small, well located canning plant. In the 
trucking section of Long Beach, Miss. The place with a cli- 
mate where you can operate twelve months in the year. Plant 
equipment to handle vegetables of all kinds and shrimp and 
oysters. Plant erected only a year ago. The building hold- 
ing the main plant is 45 feet by 60 feet, the boiler house be- 
ing separate from the main building, measuring 30 feet by 
20 fet. This plant can be bought for $5,000 cash. Address 


P. O. Box 37, Gulfport, Miss. 


WANTED—Position as Superintendent-Processor by expert 
in packing all fruits and vegetables, ribbon cane syrup, goods in 
glass, etc. Thoroughly familiar with all machinery. Reliable 
and dependent and can furnish best of references. Address Box 
B-914, care The Canning Trade. ; 


POSITION WANTED—Capable of planning, erecting, equip- 
ping and operating fruit and vegetable cannery. Reasonable 
salary and bonus accepted. Address Box B-924 care The Canning 
Trade. 


WANTED—Position by manager-processor; expert in can- 
ning, preserving, pickling, making of fruit syrups, pectin, etc. 
Able to build, equip and operate plant. Know all lines of ma- 
chinery. Middle aged, 27 years experience, best of references. 
Address 1004 Grand Central Ave., Tampa, Fla. 
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-- The 


Markets -:- 


CALIFORNIA MARKET 


Very Little Business Being Done in Fruits—Lower Prices Ex- 
pected for This Year’s Packs—General Trend of Prices 
is Downward—Crop Yields on the Increase—Can- 
ners Growing Own Crops—No Market Activity 
in Tomatoes Followed the Publicat‘on of 
Statistics—Exports are Increasing— 
Coast Notes. 


San Francisco, Cal., Jan. 13, 1922. 


Fruits—vVery little business is being done on California 
canned fruits and not a great deal of activity is expected un- 
til buyers have sized up the situation and have cleaned out 
the stocks they have on hand. In the natural course of things, 
that is, if there are no killing frosts, or setbacks of this kind, 
and a large crop of fruit is assured, prices are expected to be 
lower and no one in the trade, jobber or retailer, desires to 
have a surplus on hand. There are those in the canning trade 
who feel that prics have about reached bedrock again, but in 
the final analysis prices are based on how much people can 
afford to pay for goods and it is idle to assume that wages or 
incomes will remain at the present figure. The trend is down- 
ward and there is every indication that this tendency will 
continue for a long time. In the meantime the production of 
California fruits is increasing at a rapid rate and it is more 
-than likely that the output this year will be the greatest on 
record. Most canners realize that if they are to handle their 
share of the crop prices must be made attractive and they are 
preparing to figure closely. The old pack is in light supply 
and with but a normal demand will be cleaned up so closely 
that the surplus in any one’s hands will cause no embarrass- 
ment, no matter what opening prices may be. 

Canners Growing Own Crops—Hand in hand with the de- 
velopment of farmers’ co-operative marketing organizations 
has come the acquiring of large acreage on the part of lead- 
ing canners and some now grown a considerable portion of 
the fruit and vegetables they pack. This is proving an ad- 
vantage in more ways than one. It permits a canning company 
to secure the varieties it desires and gives it a check on pro- 
duction costs. If a big concern, with a considerable over- 
head, can grow peaches for canning at $25.00 a ton, private 
interests should be able to do the same. A very interesting 
example of a large canning fruit acreage is to be found in 
the project of the California Packing Corporation in the vicin- 
ity of Planada, in Merced County, California. This concern 
has four thousand acres of rich land and will have it all in 
orchard this year. About 1300 acres were planted last year 
and 870 acres the year before, and the balance will be planted 
this spring. Peaches lead all other fruits by a wide margin 
and consist largely of Tuscan, Phillips, Remyouse and Sims, in 
clingstones, and Muirs and Lovells, in freestones. Apricots 
consist largely of Blenheims, Royals and Tiltons. In addi- 
tion there are a few plums. This concern owns orchards in 
other parts of the State and also has extensive holdings of 
asparagus. Of course, it purchases the bulk of its canning 
stock from growers, but its own fruits and vegetables help out 
By growing some of its own canning stock it is enabled to get 
an idea of what constitutes proper costs, while growers are 
given an idea of what is desired, as well as how to produce it. 

Tomatoes—The publication of statistics on the California 
tomato pack by the Canners’ League of California did not cause 
any noticeable increase in market activity, but now that this 
has been supplemented by a statement showing the pack for 
the entire country there is considerable interest being shown 
in canned tomatoes. Prices remain about as formerly, but 
sales are being made more freely and there is less disposition 
on the part of the buyers to shop around the market. 


Exports Increasing—Export business on California can- 
ned products is showing quite an increase oraers being numer- 


ous, though rather small, as a rule. This is especially notice- 
able in regard to sardines, which are selling better than for 
some time. The improved value of pound sterling is making 
its effect felt and most of the increases in exports are with 
England and her possessions. 


Salmom—Receipts of canned salmon of the pack of 1921 
at the port of San Francisco amounted to 863,992 cases, the 
last lot to arrive being on the schooner Oregon. Most of the 
pack was handled by the Alaska Packers’ Association, although 
consignments were received by the Union Fish Company, F. A. 
Peterson, the Bristol Bay Packing Company and the Alaska 
Commercial Company. Salt salmon in barresl amounted to 
9,82014 barrels. 


New Freight Rates—In line with the country-wide read- 
justment of freight rates the Western Pacific Railroad has 
announced new rates on California canned fruits from this 
State to the East. The present rate of $1.20% per hundred 
pounds will shortly be reduced to $1.05. The rate on imported 
canned crab has also been changed and a new rate of $1.25 
per hundred pounds is announced. 


Berries—While the pack of berries in California was ex- 
tremely light last year, being but about one-half that of the 
previous year, this showing was not due to any crop failure 
or decreased acreage, but to different methods of marketing. 
Growers were able to secure prices for their products in the 
fresh markets which canners could not afford to pay. The 
pack of strawberries, for instance, amounted to but 437 cases, 
as compared with 5,525 cases in 1920 and 22,123 cases in 1919. 
At the same time the value of the crop is estimated at $2,- 
500,000. There are about 3,400 acres of: strawberries in 
bearing in California, 1,100 acres being in the southern part 
of the state and the rest in the district around San Fran- 
cisco. Blackberries and loganberries were canned last year 
in about half the quantities of the preceding year. The barrel- 
ing method of handling strawberries cut into the canned pack 
materially last year and will doubtless be continued. Bar- 
rels are filled with a mixture of two parts berries and one 
part sugar, and are frozen and shipped in refrigeration to 
eastern points for use at soda fountains and for the making 
of jams. 


Coast Notes—The case of the Pratt-Low Preserving Com- 
pany of Santa Clara, Cal., against Dr. C. W. Evans to colect 
$735,256 for alleged violation of canning peach contracts, 
filed in the Superior Court at Modesto, Cal., in November, 
1920, will have to go to trial, the Third Appellate Court of 
California having reversed the decision of of Superior Judge 
J.C. Needham made last spring sustaining the demurrer of Dr. 
Evans. The damages involve contracts for the sale of peach 
crops for a period of ten years on ranches near Ceres owned 
by Dr. Evans and which he claims to have sold to Chas. W. 
Armistead. The complaint was demurred to on the ground 
that the sale of the ranches released Dr. Evans from the 
contract and the demurrer was sustained by Judge Needham. 
An appeal was taken by attorneys for the plaintiff, with the 
result that the decision has been reversed. 


Harry Fairbairn, formerly of the canned food depart- 
ment of Hoffman and Greenlee, San Francisco, Cal., has en- 
gaged in the brokerage business on his own account with of- 
fices at 112 Market street. 


H. B. Arnold, secretary of H. Jones & Co., San Francisco, 
Cal., has returned from a trip of several months to Eastern 
trade centers. 


H. G. Clark has taken over the business of the North 
American Tuna Packing Company at Terminal, Cal. 


George E. Starrett, J. M. Kinkaid and H. L. Hansen have 
purchased the stock and equipment of the Olympic Canning 
and Packing Company at Port Townsend, Wash. 


BERKELEY. 
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oe 


Liberty 


Canners 


COSTS LESS THAN ONE CENT PER CASE 


THE COLONIAL SALT COMPANY 
Akron, Ohio. 3 


Atlanta Boston Buffalo 


THE NEW 


CINCY FILLING MACHINE 


For jelly, jam, preserves, apple i 
butter, mustard, mayonnaise, 
salad dressing, etc. ‘ 


A wonderful simplification of 
this type that makes it cleaner 
and more accurate in filling than 
has teen possible before. 


40 to 90 containers a minute— 
every minute. 


Absolutely accurate and depend- 
able at all times. 


No splashing, drip, overflow— 
or any waste. 


WATCH THIS AD. NEXT WEEK. IT WILL GIVE 
YOU ONE REASON WHY THE ABOVE IS TRUE. 


The Karl Kiefer Machine Co., 
Cincinnati, Ohio. 
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NEW YORK MARKET 


Tomatoes Lead a Growing Market—Fruits Show no Change— 
A New Form of Future Contract Being Drafted by the 
Buyers—W. J. Sear’s Chicago Recommendations 
and Reminders Being Taken Into Considera- 
tion—Picked Up in Passing. 


New York, Jan. 13, 1922. 


The Market—Some descriptions of canned goods advanced 
this week with tomatoes leading in the upturns and at the 
close of business No. 10s are listed at $4.75, or 25¢ higher 
than a week ago, while No. 2s are firmly held at $1.10 and 
No. 3s at $1.50. Here and there sales of No. 10s are re- 
ported at $4.65, although when sellers were approached re- 
garding this, they replied that they were not selling under 
$4.75 for Baltimore stock, and explained that the lower price 
was for goods packed elsewhere. Sweet potatoes are un- 
changed, while Maryland corn ranges from 85c to 90c. Suc- 
cotash moves slowly at former quotations, as does asparagus 
and all kinds of beans. Maine corn is looking up. Accord- 
ing to reports Government goods is affecting the sale of this 
commodity in first hands. 

No quotable changes are reported for canned fruits and 
sales continue of a hand-to-mouth variety. The same is prac- 
tically true of canned fish, with the possble exception that 
sardines are probably a little firmer and salmon so much 
steadier, also shrimp, for which new prices have been made 
with offerings of 1%s at $2.80 f. 0. b. factory. 

A new form of contract is being prepared by the whole- 
sale grocers for the purchase of future canned foods. This 
form will represent the National Wholesale Grocers Asso- 
ciation, and will be submitted to its members for general use. 
The contract is to supersede the form suggested for 1921. On 


LEONARD SEED COMPANY 
226-228-230 W. Kinzie St., 
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the form, M. L. Toulme, Secretary of the National Wholesale 
Grocers Association, says: 

“The following statement, included in the recent joint 
report issued by committees representing the conference com- 
mittee of the National Wholesale Grocers’ Association, the 
Wisconsin Pea Packers’ Association, the Western Canners’ 
Association and the Southern Wholesale Grocers’ Association 
will guide the contract committee in drawing up the sug- 
gested 1922 form of contract. 

“The nature of the canning industry in respect to the 
production of seasonable and perishable foods, is such that a 
sales contract which provides for a guaranteed delivery of 
the product with cash penalties for non-delivery is in conflict 
with the principles of sound economics. This is true because 
the productive power of the industry is determined by the nat- 
ural hazards which underlie and surround growing of perish- 
able human foods. Believing that the execution of such con- 
tracts by canners would threaten their economic safety and 
security, we earnestly disapprove and condemn such contracts 
as unfair and unjust, and urge that they be withdrawn and 
discontinued. 

“In this connection, members will recall that the form 
suggested by this Association in 1921 called for a 75 per cent. 
delivery on future contracts, and that penalties started for 
non-delivery under 75 per cent. It is hoped that some other 
arrangement might be perfected and offered in the 1922 form, 
whereby the wholesale grocer will be protected against the 
unscrupulous canner who delivers short when the market 
has risen, and whereby the trustworthy canner can be pro- 
tected against actual inability to deliver because of crop short- 
ages, over which he has no control.” 

Quotations for various canned goods are as follows: 

Canned vegetables: Tomatoes, South, f. o. b. factory, 
standard 2s, $1.10; standard 3s, $1.45 to $1.00; standard 10s, 
$4.75. 1921 pack f. o. b. Baltimore, No. 1s, 70c; No. 2s, 
$1.071%4 to $1.10; No. 3s, $1.50; No. 10s, $4.75. Spot, per 
doz., No. 2s, $1.10; No. 38s, $1.55 to $1.60; standard 10s, 
$4.75. Peas, early June; per doz., South, standard sifted, 
$1.25 to $1.30; extra sifted, $1.70 to $1.90; soaked, 75c. 
Fancy, sweets, Western and State, No. 2s, $2.50; No. 3s, $2.10 
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you before buying to write for prices. The Landreth’s 


prices will be found as low as such quality can ke sold. 


TOMATO—“The Landreth” D. LANDRETH SEED CO., 


BRISTOL, PENNA. 
Business Founded 1784 The Oldest Seed House in America 


GREATER BALTIMORE.. 
ROYAL RED 
PERFECTION 
MATCHLESS 


OTHER SEEDS 


Beet Cucumber Cabbage Pumpkin Squash 
Okra Spinach Cauliflower Beans 
Snap Dwarf Lima Sugar Corn Peas 


The Landreths sell every Seed used by Canners and ask 


Price $9.00 per pound 


CAN TESTER | 


FOR 


SOLDERED CANS 


STEVENSON, & CO,, Inc. 601 s.caroune sr. BALTIMORE 
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to $2:15;° No. 4s,°$1:.85 to $1.90; No. 5s, $1.60 to $1.65. Sweet 
potatoes, Southern, standard, f. o. b. factory, No. 2s, 90c; No. 
2%s, $1.10;° No.-3s, $1.10; No. 10s, $4.00. Asparagus, Cal- 
ifornia 1921 pack, tips, green, No. 1 sq. mammoth, $3.45 to 
$3.50; large, $3.35 to $3.40; medium, $3.30; small, $3.05. 
Tips, white, No. 1 so. mammoth, $4.00; large, $3.50 to $3.60; 
medium, $3.40 to $3.45; small, $3.05. String beans, New 
York State, per doz., cut green, 2s, $1.30 to $1.35; cut wax, 
2s, $1,30.to $1.35. Whole green, 10s, $7.75. State refugee, 
No. 1 sieve fancy, $3.40 to $3.50; No. 2 sieve, $3.00; No. 3 
sieve,.$2.45. Maryland, lima, No. 2, pole, standard, $1.40; 
small green, $2.75; medium green, $2.25 to $2.30. Corn, No. 
2 cans,.New York, standard, $1.00 to $1.10; Maine, fancy, 
$1.60 to $1.65. Maine Golden Bantam, $1.75 to $1.85; West- 
ern standard, 90c to $1.00; Western fancy, $1.50; Maryland 
standard, 95c to $1.00; Maryland near standard, 85c to 87%c. 

Canned Fruits—Peaches, per doz., 2%s spot, California, 
1921 Y. C., standard, $2.35 to $2.45; choice, $2.70 to $2.90; 
fancy, $3.35 to $3.50; No. 10 choice, $10.00 to $10.75. Yel- 
low free, standard, $2.25 to $2.35. Yellow cling, sliced, No. 
1 standard, $1.55 to $1.60; choice, $1.65 to $1.75; No. 10 stan- 
dard, $8.50. Apples, per doz., spot, Maine, standard, $5.50; 
New York standard, $6.00 to $6.25; apricots, per doz., spot, 
standard 2%s, $2.25 to $2.30; choice, 2%s, $2.75 to $2.80; 
fancy, 214s, $3.15; No. 10 pie, $6.75. Pears, per doz., spot, 
California Bartletts, standard, $3.25 to $3.30; choice, $3.35 
to $3.45; fancy, $3.75; No. 10s, standard, $12.00. Plums, 
1921 pack, spot, California choice, $2.10; fancy, $2.50; cher- 
ries, 1921 pack, per doz. spot. California, standard R. A., 
$3.25 to $3.30; choice, $3.55 to $3.65; fancy, $4.00; 10s, sour 
pitted, $18.00. Pineapples, Hawaiian, per doz., spot, No. 10 
standard, grated, $6.25 to $6.50; No. 10 standard tidbits, 
$10.00 to $11.00. 

Canned Fish—Tuna fish, white, per case, spot. California 
4s, $5.00 to $5.25; California 144s, $7.50 to $7.75; California 
ts, $14.00 to $14.50. Striped, California %s, $5.25 to $5.50. 
Yellow fin, California %4s, $6.00. Salmon, per doz., spot, 
Ghinook;Columbia River pack, fancy. Flats, lb., $3.90 to 
$4.00; halves, $2.50 to $2.65. Pink Alaska No. 1 talls, $1.20. 
Red Alaska,.No..1 talls, $2.40 to $2.50. Alaska chums, No. 
1 talls, $1.10. Cohoes No. 1 talls, $1.40 to $1.50. No. %s 
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flats, $1.00 to’'$1.05. Shrimp, per doz., f. o. b. Gulf factory, 
No. 1, $1.40 to $1.50; No. 1%s, $2.80 to $2.90. Sardines, f. o. 


.b. Eastport, Maine) (basis of 100 qrs. to case), One-fourth 


oil kyl., $2.55 to $2.65; %4 key dc., $3.15 to $3.25. Cartons, 
oil, 4% key, ctn., $3.75 to $4.00. Mustard, %4 ky., ctn., $3.50 
to $4.00; % ky., de., $3.15 to $3.25; % kyl. d., $2.50 to $2.75; 
% key dc., $2.65 to $3.00; % ky. ctn., $3.00; % kyl. en., 
$3.00. Tomato cartons, 4 key, $3.50 to $3.75. Smoked, 4 
ky. ctn., $5.90. California, per case, spot, No. %, $8.00 to 
$9.00; No. 1 oval, $5.00 to $5.50; No. % oval, $3.75 to $4.00. 


PICKED UP IN PASSING 


H. Inwold,. of the Assau Canning Company, Baltimore, 
visited friends in this market during the week. Another 
visitor here was A. F. Willie, of Syracuse. 


According to reports received here, the Virden Packing 
Company has just purchased the canning plant of the United 
Canners Company at East Oakland, Cal. 

S. Seaman, of Seaman Brothers, is at present touring the 
Pacific Coast. 

The American Can Company named new prices effective 
the middle of this week for sanitary style cans in bulk and 
carload lots f. o. b. shipping point. The prices are: No. 1s, 
$14.77 per 1,000; No. 2s, $20.42; No. 2%s, $26.25; No. 3s, 
$27.39; No. 10s, $60.75. 

Those who will represent Butler & Sergeant, Inc., at 
the Louisville Convention include William Hills and E. S. 
Sergeant, of the New York office. Others of New York will 
be P. C. Staib, Clarence Stewart, A. L. North, Walter J. 
Townsend, V. A. Seggerman, William Rhodes, Walter B. 
Timms, Edward J. Skiffington, Thomas §. Vellette, Francis 
Whitmarsh, Howard Sills, Harry Montgomery, Calvin A. Lumb, 
J. H. Kessless, F. C. Wheeler, Frank Fields, S. D. Powell, 
Joseph Magee, E. McKinney, Bert Levine. George F. Hodell, 
N. W. Doolan, J. E. Dellett and H. F. C. Kilian. 

Warmington, Timms Company moved to larger quarters 
at their present address, 105 Hudson street. 

Still other visitors here during the week: C. Frey, of 
the Kadik Fisheries Company, salmon packers in Seattle. 

FATHER KNICKERBOCKER. 
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“WILLIAM CAMERON, 
Cameron Can Mehy. Co. 


W. A. CHAPMAN, 
Huntley Mfg. Co. 


LANSING B. WARNER, 
Canners’ Exchange. 


E. C. WHITE, 
W. W. Boyer & Co. 


WM. MINSTER, 
1}. Landreth Seed Co. 


Cc. G. HAMMOND of Huntley Mfg. Co. 
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M. W. SELLS, 
Peerless Husker Co. 


Cc. R. LELAND, 
L. B. Warner, Inc. 


J. A. HANNA, 
Secretary 
Canning Mchy. & Supplies Association. 


FRANK E. GORRELL, 
Secretary 


National Canners Association. 


FRANK ACHILLI, 
American Can Co. 


4 Aa by 


January 16, 1922. 


THE CANNING TRADE. 


A D Corrugated Fibre 

ra Shipping Boxes 

Jor CANNED FOODS 
them twenty high 


in the warehouse without 
fear of collapse or crush—sub- 
ject them to rough handling 
and heavy falls—put them to 
every sort of test and they will 
prove themselves the safest 
and soundest canned-goods 
boxes you have ever packed 
and Shipped. And they cost 
much less to buy and use. 

Write for FREE CANNERS’ 


BOOKLET and let us quote 
you prices on these better boxes 


The Hinde & Dauch Paper Co. 


800 Water Street Sandusky, Ohio 
CANADIAN ADDRESS; 
Toronto, King Street Subway and Hanna Avenue 


H. A. N. DAILEY 


Formely President 
National Canners Association . 


writes:- 


“It is with a great deal of 
pleasure that we take advan- 
tage of this opportunity to 
join the service and believe 
that it can be made an effec- 
tive ajunct to the mutual 


interests of all connected with - 


the grocery trade. 


WHEELER SERVICE BUREAU | 
280 Broadway, - - New York 


Machine 


The Cameron 
- 125 Parallel Shaft Bead- 
ing and Flanging Machine 
is used in the Manufacture of 


isters, etc. 


‘*Every machine for can making’’ 
CAMERON CAN MACHINERY CO., CHICAGO, U. S. A. 


drums, buckets,tubs, ash cans,can- 


“AGENCY EUROPEENE-CONTINENTALE CAMERON CAN MACHINERY CO., 56 Avenue De Chatillon, Paris, France.” 
“WM. COOPER PENN & O0., 25 Victoria St., London, Engiand.” “D. M. KABLE, Posteffice Bldg., Hongkong, China.” 


SUPPORT 
CANNED FOODS WEEK 
MARCH 1-8, 1922 
IT WILL HELP YOUR BUSINESS. 
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MAINE MARKET : 


Business Active—Corm on the Rise—Golden Bantam Selling 
Well—String Beans Meet Some Attentiom—Apples 
Gaining Strength—A Very Brief Word 
About This Market. 


Portland, Me. Jan. 13, 1921. 

Business is certainly active in Maine canned foods, corn 
especially receiving the close attention of both buyers and sell- 
ers. In fact, strictly fancy Maine corn is practically cleaned 
up today, with inquiries for thousands of cases yet unfilled. 
The price has held at $1.50 per dozen f. o. b. factory, per 
haps because the market has shown such speed that packers 
hardly had time to grasp the fact that the aemand was far 
exceeding the supply. Some speciai lots have brought a little 
more money but $1.50 has been the going price. One-forty 
has obtained on several purchases of very nice corn, and this 
grade is also fast cleaning up. Extra standard at $1.25 is 
getting its share of attention though it is not as active as the 
better grades. 

Golden Bantam is sharing in the general activity, and is 
selling at $1.75 per dozen for true Bantam and $1.60 for the 
various ‘‘improved” styles. Bantam corn on the cob seems 
to be out of the market in No. 3 size. There is still some No. 
10, at $7.50 per dozen. 

Stringless beans have been interesting to several buy- 
ers, though no movement of goods for the past week has been 
reported. The spot stocks are very low, and prices are held 
firm at $1.30 factory. No. 10 size is wholly out of the 
market. 

No. 10 apple, both quartered and sliced, have strength- 
ened at $5.00 for nice quality, and interest seems to be awak- 
ened in these goods. There are also prices of $4.75 and $4.50, 
the first price especially covering some very satisfactory 
goods. 

Apple sauce, at $6.50 for No. 10s and $1.50 for No. 2s, 
are quoted from Maine. This is a very fine business, limited 
to one or two packers and the demand for Maine apple sauce 
increases each year. 

Mr. F. F. Noyes, of Waterville, left on the 4th for his 
usual winter at Orlando, Florida, accompanied by his wife 
and son. 

The death of Mr. Fred Perry, of Lewiston, Maine, oc- 
curred at his home on the 8th. Mr. Perry was actively in- 
terested in the Heart of Maine Packing Company, and will 
be missed by his friends and associates in the business. 


MAINE. 


CHICAGO MARKET 
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Missouri Shows the Way in Tomatoes — Some High Prices 
Heard on Tomatoes—How Indiana Seems to be Selling— 
Canner Shouid Have One Broker in Each Market— 

No Interest in Corn—Canned Foods Week On 
Tap — What the Wholesale Grocers 

Are Doing For It. 


Chicago, Jan. 13th, 1922. 


The market interest is chiefly in canned tomatoes, and 
Missouri still occupies the center of the stage, having about 
the same price as Maryland, but with a slightly lower freight 
rate. The price for standard 3s is $1.50 and for standard 2s 
is $1.10 f. o. b. Missouri canneries and offers at lower prices 
have been repeatedly declined. 

No one apparently knows whether there are any tomatoes 
of consequence left in Indiana or not, except a few in the 
hands of hominy and baked bean canners, which they hold 
with which to fill up pool cars. 

They ask $1.75 for 3s and $1.25 for 2s standard, which 
is because they do not want to sell them, except in ‘“‘pool car 
fill up deals,’’ where a large proportion of the car consists of 
hominy, kraut, kidney beans, pork and beans, puree, ete. 
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Can Prices 


American Can Company 


January 11th, 1922. 
American Can Company announces the following prices 
for Packers Cans, Sanitary style, bulk carloads, f. o. b. ship- 


_ points, effective January 11th, subject to change without 
notice: 


Per M 


THE AMERICAN CAN CO. 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


Fidelity Can Company 
Baltimore, Md. | 


Prices Quoted on Request 


STRING BEAN CUTTERS, also cuts 
Okra, Peppers, Rhubarb 


PINEAPPLE MACHINERY,—Peelers, 
Corers, Sizers, Slicers 


CAN TESTERS, For all sizes up to 
_ five gallon cans 


Built by 


E. J. Lewis, Middleport, N. Y. 


_— 
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CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. **** Many 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. 


(*)H. H. Taylor & Son. 


CANNED VEGETABLES 
\SPARAGUS*—(California) Balte. 


No. 2% White Mammoth.. 4 00 


2, Red Kidney, Stand... 1 15 
BEETSt—No. 8, Small, Whole............ 1 60 


CORN!—No. 2, Std. Ever., f.o.b. Balto. 95 
“ gtd. Evgr.,f.0.b.Co... % 
“ gtd. Shoepegf.o.b.Co 90 

Std .Shoepegf.o.b.Balto. 1 00 
Ex.8td.Shoepegf.o.b.Co. 1 05 
Fey Shoepeg f.o.b.vo. 1 2 
Std. Maine Style Balto 

8t4.MaineStylef.o.b.Co. 
Ex. Std. Maine Style..... 1 05 
Ext. Std. Style f.o.b. Bal. 1 15 
Extra f.o.b. County 


BLES FOR 60 
TOMATO!) 


PEASt Bieve 


TEED VEGETA.) No. 2-12 Kinds... 1 00 


No.1, EJ Stds. No,4Sieve 80 
Sifted te 3 
**Ex.sftd. 2 


Sas 


(t)Jos. Zoller & Co.,Ine. (§)Wm. C. West & Co. 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued. 
Baltes. N.Y. 
SUCCOTASHI—No. 2, Green Beans...... 2 00 
“With Dry Beans 1% 
New York State 
SWEET POTATOES{]-No. 2, Standard 85 
‘* No. 3 Std.f.o.b.Balto 1 15 
Std. f.0.b.Co. 1 15 
9Btd.f.ob 75 
™ 10, Std.f.0.b.Co. 4 00 
TOMATOES!-No. 10, Fancy, f.o.b. Bal. Ou 
Jersey, “ 
Stand., 
Stand. “ Co... 
3, Sani. 5% in. cans 1 45 
Jersey, f.o.b. Co. Out 
Ex. 8td., Balto. 1 70 


CANNED FRUITS 
APELES—Ho. Me. 


Mich. 
N. Y. 
'd,, \ f.0.b, 
Pa. Balto. 
APRICOTS—No. 2%, Cala 
BLACKBERRIES§—No. 2, Standard... 1 


PRACHES*—No. 24, Ca. ‘stand. L.C.. 2 65 
%, “ Ex. 8td." ... 290 
PEACHESt—No. 1, Ex. Bliced Yellow 1 60 
2S8tandard White.... Out 


CANNED FRUIT PRICES—Continued. 


Balt. N.Y 
PEARSt—No. 3, Standards in fog 


Syrup... 
PINE- No. 2, Bahama Sliced Extra Out 


Porto 
PLUMSt—No. 2, Water. 


Standard Water...... 
CANNED FISH 
HERRING ROE*—No. 2, Standard....... ..... 
LOBSTER*—(-Ib. Flats, 4 doz. 


SARDIN Der case 
F. O. B. Eastport, Me., 1920 pack 
% oh Keyless 265 


4 tomato 
carton... 
mustard keyless. 


mustard keyless. 
California, per cse. 
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87 
(00 
Green, = ‘ons Out 
“ White, Large. APPLE*- “ “ .. 18 
Peeled, - Out Sliced “ Std. Out 1 85 A 
2%, Hawaii Sliced Extra 300 2 50 
Stand 2 25 2 25 
Tips *  @rated Extra 225 2 25 
3 60 3 50 10, 
Rat... “10, Crushed Extra... Out 
BEANSt-No. 1, Plain.............. “2, Eastern Pie Water... Out... 
= Seconds, “ Balto. ...... “ “1, Black, Water. 
“a “Cut White 10@ 110 1, Stand., 65 Red, 
“ 2 Stringless, Std 100 100 110 RASPBERRIES§—No 2, Black Water. 1 75 2 00 
“40, 500 52 
PULP$-No. 10, Standard....... 2% " 
White Wax Standard 100 Out TOMATO PULPI-No. 10, Standard..... 
Dimas, Extra. STRAW- No. 2, Ex. Stan. Syrup. out 
“  gtandards.... 215 BERRIESj— “ Preserved..............220 Out 
“2, “ gsoaked..........100 Out 575 5 Extra Preserved....250 Out 
Out ‘i Standard...............160 Out 
Out 60 . Out “1, Extra Preserved....1 40 Out 
- 116 50 a 1, 123 Out 
2 230 
95 
Out “ 2, In Syrup....125 130 
1 20 BLUEBERRIES—No. 10, Maine........... ...... 13 00 OYSTERS§— 5-02. Standards................ 1 30 
190 CHERRIES§—No. 2, Seconds, Red........ 150 10-0z. “ 
Out Red “ Stand Water....... Out 6-02. Out i 
Out White 225 30 SALMON® “ 1, Red Alaska, Tall...... 3 35 
Extra Std. Out “ Ex. Preserved... 275 Out Flats. 
“1, Columbia, Out 
OD Out Chums, Talls............ 105 100 
7 mama Ex." SHRIMPS—No. 1%, Wet or Drv............ 375 
“ Fancy Petit Pois......... 1 30 Selected, Yellow....350 3 £0 
“ Peeled............ Out TUNA FISH—Per case, white 
SPINAOH}—No. 2, Standard................. 1 60 PEARSt—No. 2, Seconds in Water... “Gal. 4s Biug Fin............... ; 
6 80 Ex. “ in Syrup 135 1 Cal. Yes Striped 
“ 2%, Cal. f.0.b’coast 60 Cal. 1s 
8, Seeends in Water........... Ont 
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It seems to me that Indiana tomato canners are gradually 
eliminating and sequestrating themselves from the general 
market. They seem to be taking the same course that Mis- 
souri canners recently have by putting their output into the 
hands of a few favored brokers, who offer the goods through 
other brokers on a division of brokerage basis and in that way 
succeed in controlling the price to some extent, but at the same 
time gradually cause selling brokers to loose interest in such 
offerings. 

This kind of a manipulation will serve all right where 
there is a small output, and limited amount of goods to sell, 
but when there is a full or large pack it is like the negro’s 
old army musket, which operated all right when lightly loaded, 
but kicked him backward when he put in a heavy load. 

If there should be a heavy pack of tomatoes in Missouri 
or Indiana in 1922 the selling problem, unless methods are 
changed, would prove troublesome and inadequate. 

Maybe I am wrong, I frequently am, must people are 
wrong frequently, but I believe that a canner should ‘have a 
dependable broker in each principal wholesale market or dis- 
trict, whom he would keep well posted just as he would a 
traveling salesman and to whom he would give the exclusive 
privilege of representing him and selling his goods. 

y In that way better prices and more satisfactory business 
would be secured. 

There are two bad methods for a canner to use in sell- 
ing his goods: One is to put his sales in the hands of one 
brokerage firm which will quote the goods to a half dozen 
selling brokers in each principal market, thereby demoralizing 
prices. 

The other plan is to themselves quote their goods to half 
a dozen brokers or more in the same market, which causes 
the same demoralization which is produced by the other plan 
described. 

Pick a good experienced brokerage firm, Mr. Canner, in 
each market, stand by and stick to it as long as it gives you 
good service. 

You can post one hundred brokers in one hundred mar- 
kets with about the same work, and expense that you could 
post two or three, for manifolding machines ($6.50) and 
type machines ($50.00) are cheap. 

Then you will have a little family of salesmen all your 
own, and which you can call upon for quick and good work 
when you need it. f 

There are a thousand arguments pro and con on this 
subject. The best argument is your own experience as to re- 
sults. 

Corn—Canned corn is not moving and there is not a 
particle of interest in it, buyers will not talk about it to a 
broker. 

Wisconsin is still offering some standard canned corn at 
85¢ cannery and extra standard at 95c cannery, but buyers do 
not seem to want canned corn now at any price. They are 
all filled up. 

Peas—Canned peas are in good request, especially for 4s 
standard Alaskas and 5s standard sweets. 

There are buyers for these grades but thew want to buy 
at $1.10 to $1.15 cannery and do not seem inclined to pay 
more. 

Canned Foods Week, March 1 to 8, 1922, is now at a 
boiling point here in Chicago. 

The big jobbers have taken hold of the proposition and 
their salesmen are sending in thousands of signed pledge 
ecards from retail grocers agreeing to put on special canned 
foods sales that week. 

It is going to be sharp, quick work now, as the pledge 
cards have got to be in Washington, D. C., by February 10th, 
1922, or sooner if possible so that the banners and advertising 
matter for window trims and store decorations can be mailed 
from Washington to retail grocers in time. I have been ap- 
pointed assistant chairman in charge of the wholesale gro- 
cers’ end of eleven states and have been unable to get them 
<tarted until in the last ten days, and now the retail grocers 
are eating up the pledge cards alive and standing in line for 
the privilege of signing them. 

I thought I had plenty of cards for retailers co-operating 
pledges when they sent me fifteen thousand from Washington, 
but had to-order fifty thousand more printed yesterday. 

One big house said to me: ‘Man, do you know that we 
have (35,000) thirty-five thousand live customers on our 
books?’’ Another house said: ‘‘Do you realize that we have 
200 salesmen, each one using about five or ten cards a day?” 

Canned Foods Week is a go! When you get houses in 
Chicago behind it like Sprague, Warner & Co., Reid, Murdock 
Company, Steel-Wedles Company, Franklin McVeagh & Co., 
Wholesale Grocers’ Corporation, Sheppard, Strassheim Co. and 
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others, you can understand that things are going to move. 

Even the mail order houses, Sears, Roebuck & Co., and 
the chain stores, George Rasmassen with his 300 retail stores, 
are in line and doing all they can. : 

The mail order houses are holding the canned foods week 
in their grocery catalogue pages, of which they mail out a 
million or more copies to consumers and the chain retail stores 
are all going to be dressed up like a Christmas tree that week. 

One wholesale grocery house mailed out ten thousand 
private bulletins this week (Sheppard-Strassheim Co.), in 
which they printed a fac-simile of the retailers co-operative 
pledge card, asking that they be cut out, signed and mailed 
to them at once. 

Letters asking quick co-operation from the wholesale 
grocers in the eleven states in my division are going out this 
week to Arkansas, Missouri, Iowa, Illinois, Minnesota, Wis- 
consin, Indiana, Ohio, Kentucky, Michigan and Tennessee. 

The canners and brokers are contributing to the expense 
and wholesale grocers are asked to do so but retail grocers 


‘are merely asked to put on a sales week March 1 to 8, 1922. 


All hotels, dining cars and restaurants are also being asked 
to co-operate. WRANGLER. 


As Brokers View the Market 


Baltimore, Md., Jan. 14th, 1922. 

In line with our previous reports, the tomato market, not 
only here but everywhere else, apparently, is developing for the 
better in orderly fashion, but, perhaps, the increasing orders 
coming from so many markets widely apart, especially those 
which are coming from other tomato canning sections of the 
country, may encourage our canners to mark up their prices 
too fast and thereby cause some curtailment of the consump- 
tion of them. Canned tomatoes do not go out of fashion, even 
when they are in the luxury class as to prices, but the canners 
will make a mistake if they fail to take full advantage of the 
opportunity that is before them to thoroughly clean up their 
holdings of old and new pack goods before che next canning 
season rolls around. It is true, doubtless, that if every jobber 
in the country buys only two carloads of tomatoes (and per- 
haps only one carload each would accomplish it) it would result 
in a complete clean-up of the visible supply, but that does not 
justify, not by any means, the strong talk, and predictions of 
some of the canners, and some of the brokers as well, that they 
are going to obtain for the remainder of their holdings all 
that the traffic will bear. In the circumstances, the distribu- 
tor and the consumer must be considered. Fortunately, there 
is no speculative buying; all of it appeals to be for actual re- 
quirements, and all orders call for immediate shipment, which 
indicates that the jobbers actually need th goods at this time, 
and that, in turn, means repeat orders a little later on. Hesi- 
tating buyers may have to pay a higher price for their lack of 
faith in the stability of the prices and thereby contribute to the 
strength of the situation. Noting the advance in the market 
prices, and the favorable outlook for a further improvement, 
the banks are a bit more lenient with the canners and are will- 
ing to let them carry their tomatoes a while longer, which is a 
factor in their favor, eliminating entirely the so-called distress 
offerings by the smaller country packers. This is the situation 
on tomatoes up to this date, and you will, of course, judge of 
it by your own environments. We continue to recommend 
purchases sufficient to keep your stocks in a comfortable posi- 
tion during the winter months. Next spring the remarkable 
shortage will be more appreciated. What about “futures’’? 
Is it not a good time to consider them? 

A larger demand for corn was very much in evidence this 
week, also in line with our previous advices, and some large 
lots were purchased by alert buyers who are keen to the situa- 
tion. When a staple article has no friends it is usually the 
time to buy, and corn has certainly had a bad case of indiges- 
tion for several months, from which convalescence seems now 
to be assured. If you are interested in it you will not be a loser 
by taking it up promptly. A rally in the market prices is over- 
due. May we have your inquiry? 

Lighter offerings of peas developed during the week on 
increased buying, though not large, and all grades are grad- 
ually being taken out of this market.. Pick them up, here or 
elsewhere, wherever found to best advantage, and you will have 
no regrets for doing it. 

Pears and apples, and all other kinds of canned fruits, 
were dull and uninteresting this week. 

THOMAS J. MEEHAN & CO. 
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LIVINGSTON’S TOMATO SEED 
: 


What are you Canners going to do for Tomato Seed for 1922 crops? The shortage 
of acreage and yield for canning purposes, was equally so with acreage for seed. 
Don't you think it would be advisable to secure, at once, a safe quantity at least for 
next season’s requirements? The good old Livingston’s Stone, as grown by us, still 
takes the lead among canners and catsup makers. We also have some fine stock, 
of our own production, of Bonny Best and Chalk’s Jewel for earlier crops and north- 
ern sections. We are offering our True Blue Strains at reasonable prices, while 
they last. Letus have your inquiries stating about the quantities required. 


THE LIVINGSTON SEED CO. 


FAMOUS FOR TOMATOES 
COLUMBUS, OHIO. 


44% 


LITHOGRAPHED “GAMSE LABEL” 


GAMSE BUILDING, BALTIMORE, MD. 


H. D. DREYER & CO., Inc. ee 
MANUFACTURER 


BOXES and BOX SHOOKS 


FOR THE CANNERS 
ALICEANNA and SPRING STREETS BALTIMORE, MD. 


oo 


& COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


PULP AND CATSUP MAKERS 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes. pineapple graters, pod pea hullers, paring 
machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c.. 


- The Sinclair-Scott Company 


Wells and Patapsco Streets | BALTIMORE, MARYLAND 
Agents. for Ontario—The Brown, Boggs Co., Hamilton Ontario 


PULP MACHINES AND PULP FINISHING MACHINES 


39 
Lu LAX FH. GAMSE & BRO. 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 
Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 


2639 Boston Street Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE - - MARYLAND 


First 


For PACKERS and 


“ANUPACTURE® 


THE CANNING TRADE. 


January 16, 1922. 


SMILE AWHILE 


IT PAYS TO ADVERTISE—BUT! 
A lion met a tiger 
; As they drank beside a pool. 
Said the tiger, ‘‘Tell me why 
You’re roaring like a fool.” 


“That’s not foolish,’’ said the lion, 
“With a twinkle in his eyes. 

“They call me king of all the beasts. 
Because I advertise!” 


A rabbit heard them talking 
And ran home like a streak. 

He thought he’d try the. lion’s plan 

But HIS roar was a squeak. 


A fox came to investigate— 
Had luncheon in the woods. 

So when you advertise, my friend, 
Be sure you’ve got the goods. 

—Ad Club Bulletin. 


We don’t agree with the statement that prohibition is a 
joke; it’s a business.—Columbia Record. 


A DURABLE FEAST 
Mr. Goodpatter—What do you mean, haven’t eaten for 
two days? You’ve eaten come garlic sausage. I can smell 
it on your breath. 
Mendicant—tTrue, but that is some I ate two weeks ago. 


Wonder if plumbers sleep under the sink in their own 
homes? 


LANDED 
“What did you learn at school?’”’ the boss asked the 
fair young applicant for the stenographer’s job. 


“T learned that spelling is essential to be a good stenog- 
rapher.”’ 


The boss chuckled. 

“Good. Now let me hear you spell ‘essential.’ ”’ 

The fair girl hesitated for the fraction of a second. 

“There are three ways,” she replied. ‘Which do you 
prefer?”’ 


And she got the job.—Los Angeles Times. 

There is a bill in the Houce that may limit the purchase 
of luxuries. Incidentally there are bills being presented in lots 
of other houses that may have the same effect.—Manita 
Bulletin. 


WE KNOW THIS IS TRUE 

A trade editor, says the Hibernia Rabbit, published by the 
Hiberia Bank and Trust Company, of New Oreleans, started 
life poor twenty years ago, has retired with the comfortable 
fortune of $50,000. This money was acquired through in- 
dustry, economy, conscientious efforts to give full value, in- 
dominable perseverance, and the death of an uncle who left 
the editor $49,999.50. 


ORDER OUT OF ORDER 
Maid—Madam, our telephone doesn’t work. 
Mistress (Impatiently)—-Ring Information and ask why. 


IN A WET CLIMATE 
Teacher—What’s the difference .between a pint and a 
quart? 
Son of a Tippler—A pint is what makes you happy; a 
quart’s what makes you drunk. 


When writing was carved on blocks of stone it was hard 
to break the news. 


FORWARNED> 
“Will that new kind of collar you advertise make me look 
like that fellow in the ad?” 
“Well, it might.” 
‘Then let me look at your other styles, please.’’—Phila- 
delphia Retail Public Ledger. 
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WHERE TO BUY 


———=the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Parin 
Automatic 
makers’ Machinery. 


Machines. See Paring Machines. 
ing See Can- 
BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 
BLANCHERS, vegetable and fruit. 
hin: ., Salem, N. J. 
Huntley Mant Ss. Silver Creek, N. Y. 
obins & Co., Baltimore. 
Blowers, pressure. See Pumps. 
BOILER COMPOUNDS. 
Grasselli Chemical Co., Cleveland, O. 


AND ENGINES, steam. 


W. Caldwell & Sons Co., Chicago. 
Baw Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co. Baltimore. 
Louis A. Tarr, Inc., Bal Itimore, Md. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


BOTTLERS’ SUPPLIES. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, weod. 
Baltimore Box & Shook Co., Baltimore. 
conan Box Co., Baltimore. 

D. Dreyer & Co., Baltimore. 
Box Co., Louisville, 
Boxes, corrugated paper. Corrugated 
Paper Products. 
Boxing Machines, can. See Labeling Machines, 
can, 

BROKERS. 

Cc. L. Jones & Co., Chicago. 

J. M. Zoller Co., Baltimore, Md. 

Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Hnameled 


uckets. 
Buckets,' wood. See Cannery Supplies. 


BURNERS, oil gas, gaseline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co. 
Burning Brands. See Ste 
Cabbage Machinery. Kraut Machinery. 
Can Conveyors. Conveyors and Carriers. 


CAN COUNTERS. 
Ams Machine Co., ~~ New York City. 
Ayars Machine Co 
Can Fillers. See “Machines. 


CANMAKERS’ MACHINERY. 


Ams Machine Go, Max, New York City. 
EB. W. Bliss Co., Brooklyn, N. ¥. 
AR... Can Mch hy. Co., enc icago. 
John R. Mitchell Co.. Baltimore. 
Seattle-Astoria Iron Works yg Wash. 
Slaysman & Co., Baltimore. 
& Co. ore. 

Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY 


peners. 
con Stampers. See Stam and Markers. 
Can Testers. See Can ers’ Machinery. 


OAN-WASHING MAOHINES. 
Capping Machines, bottle. See Bottlers’ Mchy. 


CANS, tin, all kinds. 


American Can Co., New York. 

Atlantic Can Co., Baltimore. 

W. W. Boyer & Co., Baltimore. 

Continental Can Co., Syracuse, N. Y. 
Fidelity Can Co., Baltimore 

Heekin Can Co., Cincinnati, oO. 

Phelps Can Co., Baltimore. 

Southern Can “Go.. Baltimore. 


Virginia Can Co., Roanoke, Va. 
Cans, fiber. See Fiber Containers. 
CAPPING MACHINES, soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore 
Capping colderiess. See Closing 


achin 
Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyers, 
H. W. Caldwell & Sons Co., Chicag: 


Karl Kiefer Machine Co., Chicineati. Ohio. 


Cartons. See Corrugated Paper: Products. 

Catsup Machinery. For the = ageng work. 
See Pulp Mchy.; for bottling, ottlers’ 
Mchy. 

Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandette). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


MACHINERY, 


ate. Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore 
Sinclair-Scott Co., Baltimore. 
Cleaning and Washing Machines, bottle. 
Bottlers’ Machinery. 
Cleaning Machines, can. 


Clocks, process time. 


See Washers. 
See Controllers. 


CLOSING MACHINES, open top cans. 


Ams Co., Max, New City. 
EB . Bliss Co., Brooklyn. N. 
Cameron Can Mehy Co.. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Coated Nails. See Nails. 
Coils. copper. See Copper Coils. 
Condensed Milk Canine Machinery. 
Milk Condensing Mchy. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 


CONVEYORS & CARRIERS, canners. 
H. W. Caldwell & Son Co., Chicago. 
La Porte Mat &. pte. | Co., La Porte, Ind 
Link-Belt Co.. 
A. K. Robins & 
COOKERS, continuous agitating. 


Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 


Cookers’ retors. See Kettles, 


process. 
Cookers and Fillers, corn. 


See Corn Cooker- 
Fillers. 
Coolers, vegetable and fruit canners. 


COPPER COILS for tanks, 
H. lis. 
fel Jacketed Kettles. See Kettles, copper. 
CORN COOKER-FILLEBRBS. 
sree Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
CORN CUTTERS. 
A. R. Robins & Co., Baltimore. 


CORN SHAKERS (in the can). 


Ayars Machine Co. Salem, N.J. * 


Consult the advertisements for details. 


CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Peerless Husker Co., Buffalo, N, Y. 

Com, saga and Agitators. See Corn Cooker. 

CORRUGATED PAPER PRODUCTS. 


Boxes, Bottle Wrappers, etc. 
Hinde & Dauch Paper Co” San dusky. 


Stecher Litho. Co.. Rochester, N. Y 

U. 8. Ptg. & Litho. Co., Norwood, Ohio. 
Counters. See Can Counters. 

Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. 


A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 
Edw. Rennebur, 
Zastrow Machine Co., 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mehy. 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 
Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, cern. 
H. W. Caldwell & Son Co., Chicago. 
Double-Seaming Machines. 

Edw. Renneburg & Sons Co. 1 Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Engines. 
— -lined kettles. See Tanks, glasa 


EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 
Farming Machinery. 
Fertilizers. 

FIBRE CONTAINERS fer foed 

metically sealed). 


American Can Co., New York. 

Continental Can Co., Inc., Syracuse, Chicago. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxbeard, etc. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 

Fillers and Cookers. See Corn Oooker- 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Anderson-Barngrover Mfg. ee a Jose, Cal. 
Ayars Machine Co., Salem, 

Karl Kiefer Machine Co., 

Huntley Mfg. Co., Silver Creek, 

Peerless Husker Co., Buffalo. 

A. K. Robins & Co., Baltimore. 

Sinclair-Scott Co., Baltimore. 

ae Machine, syrup. See Syruping Ma- 
chines. 


FINISHING MACHINES, catsup, etc. 
Rob timore. 
Sinclair Seott Co., Baltimore. 
FLUX, soldering. 
Grasselli Chemical Co. 


(not her 


Ohio. 


Food Choppers. See 
Friction Cans. See tin. 
Fruit Graders. See Cleaning and Grading 


Mehy., fruit. 
Fruit Parers. See Paring Machines. 


FRUIT and 


tl Silver Creek, 
Fruit. Pres Cider M Makers? Mich 


time, etc. See Power Plant 


8. 
A alem, N. J. 
A. K. Robins & Co., Baltimore. 4 : 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
es. 


GEARS, sient. 
H. W. Caldwell & Son Co., Chicago. 
GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and wie - 4 
Gravity Carriers. See Carriers an 
veyors. 
Green Corn Huskers. See Corn Huskers. 
vm. See Cleaning and Grad- 
n 
Hoisting om | Carrying Mches. See Cranes. 


Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for determining the Density 
8 rupers, Brines, etc.) See Cannery 
up 
Ink, See Stencils. 


INSURANCE, canners’, 
Canners’ Exchange, Lansing B. Warner, 
Chicago. 


Jacketed Kettles. See Kettles, copper.’ 


JACKETED PANS, steam. 
¥. H. Langsenkamp, Indianapolis, Ind. 


Sars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 

Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain er jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 


Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. 
Ayars iachine Co., Salem, N. J. 
Edw. Renneburg & Sons Co. Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


miscellaneo 
. Robins & Co., Baltimore. 


KRAUT MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 


LABEL Manufactu: 
Calvert Lithograph Co., x0. Detroit, 
Gamse & Co., Balt imore. 
J. Kittredge "& Co., Chicago. 
Stecher Litho. Co ochester, N. 
U. 8. Printing & Litho. Co., a Ohio. 


LABELING MACHINES, can. 


LABORATORIES for analysis of goeds, etc. 
National Canners Asso., Washington, D. C. 


Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MOHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 


Molasses Filling Machines. See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & Co., Baltimore. 


Packers’ Cans. See Can 
Pails, tubs, etc., fibre. mee Fibre Containers. 


Paper Boxes. See Corrugated 
Paper, Cans and Containers. See Fibre Con- 
tainers. 
Paring Knives. See Knives. 
PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners 
Arabol Mfg. Co., New York City. 


PEA and BEAN SEED. 
Leonard Seed Co., Chi 
J. B. Rice Seed Go., Cambridge, N. ¥. 
Rogers Bros., Chicago. 


WHERE TO BUY—Continued 


PEA CANNERS’ MACHINERY. 
Anderson-Barngrover Mfg. Ca, San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Mfg. Co. Silver Creek, _ 
obins & €o., Baltimore. 


Pea Harvesters. See Farming Machinery. 


Pea Hullers and Viners. 
Chisholm Scott ¢ Co., Columbus, O. 
Frank Hamachek, ‘Kewaunee, Wis. 


Pea Vine Feeders. 
Chisholm Scott Co., Columb Oo. 
Frank Hamachek, Kewaunee, Wis. 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES, 
Machine Co., San Francisco, 


Sinclair Scott Co., Baltimore. 

PEELING TABLES, continueus. 
Anderson-Barngrover Mfg. Co., an Jose, Cal. 
coe Machine Co., Salem, N. 

. K. Robins & Co. ieee.” 
Perforated Sheet Metal. See Sieves and 
creen 
Picking Boxes. Baskets, etc. See Basket 
Belts. and Tables. See Pea Gennes’ 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 


PLANT EQUIPMENT. 
H. PWG Caldwell & Son Co., Chicago. 


Power Presses. See Canmakers’ Machinery. 


Power Transmission Mchy. See Power Plant 


Equipment. 


ESERVERS’ MACHINERY 
Karl Kieth” Machine Co., Cincinnati, Ohio. 
MACHINERY. 
Indianapolis. 
ns & Co., Baltimore. 
Sinclat Scott Co., Baltimore. 
PUMPS, air. water. brine, syrup. 
A. K. Robins & Co., Baltimore. 
Ams Machine Co., Max, New York City. 
Regulators for Cookers, etc. See Controllers. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
— ~~ (syrup testers). See Cannery 
Supplies. 
SALT, canners. 
Colonial Salt Co., Chicago, Buffalo, Akron, Ohio. 
Sanitary Cleaner and Cleaner. See Cleaning 


Compounds. 
Sanitary —_— top) cans. 
Sardine Knives and Scissors. eo ntves. 


SCALDERS, tomato, etc. 
Anderson-Barngrover ate. Co., San Jose, Cal. 
Ayars Machine Co., Sal N. 5. 

Huntley Mfg. Co., Sliver Greek, N. 
Edw. Renneburg Sons 
A. K. Robins & Co., ees 


Scalding and Baskets. See Baskets. 


Scrap 
Screw Cops, ottle. “See Caps 
‘a 


Sealing chines, bottle. > Bottlers’ Mchy. 
sanitary cans. See Clo sing 
achines. 


SEEDS, canners’, all varicties. 
Livingston Seed Co., Columbus, Ohio. 
D. Landreth Seed Co. he — Pa. 
Leonard Seed Co., 
T. BR Rice Seed Co.. SS ridge, N. Y. 
Rogers Bros., Chicago. 

Separators. See Pea Canning Mchy. 

SHEET METAL WORKING MACHINERY. 
E. W. Bliss Co. a, N. Y. 

Cameron Can Mch y. Co., Chicago, Tl. 
Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 


Huntley Mfg. Silver x. 
Sli fruit and vegetable. Corers and 
licers. 


SOLDER. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 


Rett & Co. Baltiwore. 
0. 0) 
Huntley Mfg. Co., Silver Creek, N. Y. 


STAMPERS AND 
Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers 
Steam Jacketed Kettles. See Kettles. 
Steam _ Covering. See Boiler and Pipe 
Cov g. 


Steam Retorts. See Kettles, process. 


STENCILS, marking pets nad brashes, brass 
pets and brus 

A. K, < ‘Co., Baltimore. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Huntley Mite. Columbus, 
Co., Silver Creek, N 

& Co., Baltimore. 
engine 


e shaft, etc. See 
ower Plant 
General Agents. See Gen- 


Switchboatds. See Electrical Appliances. 


nderson-Barngrover 

Ayars Machine Co., Salem: N. 5. ne 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

Peerless Husker Co., Buffal 

A. K. Robins & Co., Baltimore. 

(saccharometers). See Micro- 
Apparatne. 

Tables, Nick ng. See Pea Canners’ Mchy. 


H. Indianapolis. 
Co d. 
TANKS, glass lined s 
F. H. Langsenkamp, Ind. 


TANKS, WOODEN. 
W. EB. Caldwell Co., Louisville, Ky. 
Gauges. See Recording Instru- 


Regulating Apparatus. See Con- 
rollers. 

Testers, can. See Canmakers’ Mchy. 

Ticket Punches. See Stencils. 

Time Controllers, process. See  oaizetiens. 
Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’., 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Huntley Mfg. Co., Silver Creek, N. Y. 
National Peeling Machine Co., San Francisco, 

Baltimore. 

A. K. Robins & Co., Baltimore. 
Tomato Seed. See Seeds. 
TOMATO PEELING MACHINE 
National Peeling Machine Co., San Francisco, 
Baltimore. 
TOMATO WASHERS. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co.. Baltimore. 


Transmission Machinery. See Power Plant 


Trucks, ~~. etc. See Factory Trucks. 

Tumblers, See Glass Bottles, etc. 

Turbines. See Electrical Machinery. 

vat Speed Countershafts. See Speed Reg- 
ulators. 


VES. 
Caldwell & Sons Co., Chicago. 
Vegetable Corers, etc. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner feeders. See Viners and Hullers. 


VINERS AND HULLERBS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, W! 
Washers, bottle. See Bottlers’ Ma * 
Washers and scalders, fruit, etc. See ers. 


WASHERS, can and jar. 
Anderson-Barngrover Mfg. o-. San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. See 
Tanks, wood. 

Wipin Machines, can. See Canmakers’ Mchy. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

Wra poms, I paper. See Corrugated Paper 


rodu 
Wrapping Machines, can. See Labelling Mchs. 


WYANDOTTE—Sanitary . 
J. B. Ford Co., Wyandotte, Mich. 


| 


January 16th, 1922 


THE CANNING TRADE. 


THE 


SIMPSON & DOELLER CO., 
BALTIMORE, MD. 


CANNED FOODS WEEK 
MARCH 1.--8 1922 


Evaporated and Condensed Mik CANS Fruit and Vegetable CANS Oyster and Shrimp CANS 
PHELPS CAN COMPANY 


To Insure 
Deliveries 
to Customers 
FOUR 
SEPARATE 


Combined 
Capacity 
Over 


FIVE HUNDRED 
MILLION CANS 


FACTORIES PER ANNUM 
ADDRESS“ 

PHELPS CAN COMPANY 
Past of Laweense Strect, Plants at: @fatisbure. W.Va. New Philadelphia. Ohio, 


4 = = = = = = 
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ASSOCIATION 


CANNED FOODS WEEK 
March 1-8, 1922 
WRITE NATIONAL CANNERS 


: 
= 
< 
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a 


INC. 


